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Marshall, Minn. — The 
Minnesota State Cattle-
men’s Association (MSCA) 
invites cattle producers, in-
dustry partners and beef ad-
vocates to attend the 2026 
MSCA Summer Tour on 
Tuesday, July 14, 2026, in 
Marshall, Minnesota. This 
year’s tour is hosted by the 
Southwest Cattlemen, one 
of 21 local affiliate cattle-
men groups in Minnesota.

This annual event brings 
together members of Min-
nesota’s beef industry for 
a full day of education, 
networking and firsthand 
insight into progressive 
cattle operations and al-

lied businesses. The tour 
will be based at the Lyon 
County Fairgrounds where 
attendees will gather be-
fore traveling to tour stops 
throughout the region.

The MSCA Summer 
Tour is one of the organi-
zation’s premier events, 
offering participants the  
opportunity to: 

~ Tour innovative cattle 
operations and agricultural 
businesses

~ Engage with fellow 
producers and industry 
professionals

~ Explore new practices, 
technologies and manage-
ment strategies

~ Strengthen connections 
within Minnesota’s beef 
community  

The day will kick off 
with morning registra-
tion and a light breakfast 
at the fairgrounds, setting 
the stage for a full day of 
tours. Attendees will then 
board buses to visit a va-
riety of tour stops across 
the region, returning to the 
fairgrounds for a midday 
lunch before heading back 
out for additional stops. 
The day will wrap up with 
a steak dinner.

Tour stops on this year’s 
agenda include Loyson 
Farms, Chandler’s/Triple 

C Feeders, Delaney Her-
efords Inc., Weber Land & 
Cattle, Coon Creek Cattle, 
ADM, Ralco, Todd Meule-
broeck’s Farm and Vos 
Feeders – highlighting a 
diverse mix of progressive 
operations and industry 
partners.

“The Summer Tour is 
a highlight each year for 
Minnesota cattle produc-
ers,” says MSCA Presi-
dent Jake Thompson. “It’s 
a chance to see firsthand 
the innovation happen-
ing across our state while 
building relationships that 
strengthen our industry.” 

Registration is $30 per 

individual and includes a 
light breakfast, lunch and 
steak dinner. Students and 
children are welcome to at-
tend free of charge.

To learn more about the 
2026 MSCA Summer Tour 
or to purchase tickets, visit 
mnsca.org/summer-tour.

There are various vendor 
and sponsorship opportuni-
ties available as well. Visit 
mnsca.org/summer-tour to 
learn more and sign up.

Direct any tour ques-
tions to Angie Ford at mn-
scamembership@gmail.
com.

Following the detection of 
the Asian Longhorned Tick 
in southeast Iowa and con-
tinued prevalence of bovine 
anaplasmosis in Minnesota, 
discussions about tick con-
trol have ramped up. This 
article addresses questions 
received after UMN Exten-
sion’s Cow Calf Days annu-
al event, pulling from state-
wide knowledge in forestry, 
conservation and natural 
resources, and veterinary 
medicine.

Tick-livestock interactions
Ticks on cattle have di-

rect impacts on production, 
but more concerning are the 
diseases they carry, namely 
Anaplasmosis (wood tick) 
and Theileriosis (Asian 
Longhorned Tick; previous-
ly found in Iowa). Severe 
blood loss, fever, abortion, 
or death can result when a 
tick carries these bacteria 
or protozoa and fast-tracks 
them to the animal’s blood-
stream. Although some tick-
borne diseases are treatable, 
Theileriosis currently has 
no labeled treatment, mak-
ing control of the disease’s 
vector the best tool at our 
fingertips.

Traditional tick control
While there are a variety 

of pharmaceutical control 
methods for ticks on live-
stock, including rotational 

topical acaricides, new 
products are infrequently 
available and do not pro-
vide long-term control. Like 
other parasites, ticks de-
velop resistance to their ac-
tive ingredients. Producers 
are interested in alternative 
methods for their control in 
the environment, such as in 
tick-infested grassland pas-
tures or forested grazing  
areas.  

Defining a prescribed 
fire

A prescribed fire is any 
fire used to meet a certain 
management objective.  
Fire can control brush in 
grasslands, stimulate forage 
production and quality for 
livestock, manage wildlife 
habitat, improve ground-
water quality, benefit for-
est biodiversity, and reduce 
woody vegetation density 
and encroachment. It’s like 
an ecosystem reset. 

Fire likely played a his-
torical role in keeping tick 
populations in check; cur-
rent day, most U.S. states 
have at least one form of 
a prescribed fire program. 
Fires may both kill ticks 
directly as well as destroy 
their habitat, such as the un-
derbrush and thatch, includ-
ing where they overwinter.

Fire and ticks
Preliminary research 

about fire as a tick mitiga-
tion practice is promising 
yet not understood well 
enough to optimize recom-
mendations for livestock 
producers. In Kansas, fewer 
ticks were collected from 
grassland pastures after four 
consecutive years of burn-
ing than in pastures which 
had not been burned. The 
tick species recovered in 
that study were different 
than those common to MN. 
In the eastern U.S., popula-
tions of common tick spe-
cies were successfully re-
duced in burned forest in 
multiple studies. Research-
ers continue to question pre-
scribed fire’s effects on tick-
borne disease prevalence in 
an area. 

Prescribed burning  
resources

There are many reasons 
for livestock producers to 
consider fire as a manage-
ment practice. Conduct-
ing a safe, effective pre-
scribed fire requires a burn 
plan, experienced people, 
and equipment. However, 
there are a number of re-
sources across Minnesota.  
Factors to consider are 
trained people, equipment 
availability, and weather. 
Several groups are working 

Minnesota State Cattlemen’s members, 
did you know you can pay your local 
affiliate dues online? Use the link below to 
renew your membership for the state and 
local association!

https://www.mnsca.org/become-a-member/membership-application

MSCA
Dr. Angela Varnum, University of MN Extension Livestock Veterinarian
Lane Johnson, Coordinator & Forester, Cloquet Forestry Center and Chair of the Minnesota Prescribed Fire Council

Prescribed Fire 
 . . . continued on page 12
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Hello from northern  
Minnesota. 

If you are calving, I hope 
that it is going well. We 
have just finished calving 

and are thankful we got 
it done ahead of the nine 
inches of snow predicted 
to start tonight. We are 
thankful that we are going 
to see some much-needed  
moisture. 

In our area, the drought 
monitor is reading at D1; 
however, I would maintain 
that we are closer to D2. It 
has been a dry winter and 
spring so far. 

We are looking to do pre-
breeding exams on heifers 
and order bull semen right 
now. As ranchers, we are 
constantly looking at what 
is a few months away. I had 
a good reminder on Sunday 
to stop and enjoy the season 

we are in. 
My grandkids are always 

so excited to see the calves, 
and my youngest grandson, 
who is one, is especially 
excited about baby calves. 
I took him to the barn with 
me on Sunday. He was so 
excited to see the brand-
new calf. 

He was clapping, jumping 
and squealing! Pure joy at 
the sight of the new baby. 
It reminded me that some-
times, if we have a hard 
calving season or some-
thing goes wrong, we need 
to stop and find joy in what 
we are doing. 

Everyone asks me if I 
see rebuilding starting to  

happen and what heifers 
will bring. So far, what I am 
hearing and seeing is that 
there is a lot of interest in 
bred heifers and that people 
are very optimistic about 
the calf prices into the fall. 

I think more heifers were 
retained this year than last 
year, and even some feed-
lots are breeding some of 
their heifers. In talking to 
a rep from a semen compa-
ny, he confirmed that same  
observation. 

I hope your spring is won-
derful, that the planting sea-
son goes smoothly and that 
you stop to enjoy this job 
we get to do.

RACHEL GRAY 
President-Elect

Hello, fellow cattlemen 
and cattlewomen.  

Spring is just around the 
corner which makes me 
think about upcoming tasks 
and projects. The Minnesota 
Beef Council has a referen-
dum that will help them ac-

complish those very things.  
As Minnesota cattle pro-

ducers prepare to vote this 
spring on a proposed refund-
able $0.50 increase to the 
state Beef Checkoff, the de-
cision represents more than a 
financial adjustment – it’s an 
investment in the long-term 
vitality of the beef industry. 

Since its establishment in 
1986, the Beef Checkoff has 
funded crucial programs for 
promotion, education and re-
search of beef, helping shape 
how beef is viewed by con-
sumers across the country 
and around the world. These 
dollars have built market de-
mand, supported nutrition re-
search and promoted beef’s 
story in classrooms, kitchens 
and export markets. 

Without this investment, 

beef producers would have 
faced steeper declines when 
consumer confidence wa-
vered decades ago. As the 
national program celebrates 
forty years of growth, its im-
pact remains as vital as ever. 

In Minnesota, producers 
currently contribute $1 per 
head at sale, with funds split 
between the Minnesota Beef 
Council and the Cattlemen’s 
Beef Board. If approved, the 
state checkoff would rise to 
$1.50 per head, with the new 
funds being retained within 
Minnesota for local initia-
tives. Producers could re-
quest a refund of the new 50 
cents if they choose, ensur-
ing flexibility while empow-
ering statewide programs to 
do more targeted work.

We at the MSCA feel the 

increase is necessary for the 
Council to keep pace with 
inflation and declining herd 
numbers. This is a great in-
vestment into keeping beef 
first and forefront on con-
sumers’ plates when consid-
ering protein.   

By voting “yes,” Minne-
sota producers have an op-
portunity to strengthen the 
state’s beef industry, ensur-
ing continued consumer 
trust, competitive markets 
and a secure future for fam-
ily cattle operations. Check 
your mailboxes for ballots, 
and make sure to have your 
ballots postmarked by April 
20th.

Until next time, may your 
pastures stay green and your 
fences tight!

As the legislative session 
continues to unfold in St. 
Paul, advocacy remains front 
and center for the MSCA. 
This time of year is always a 
balancing act: watching bills 
move, building relationships 
and making sure cattle pro-
ducers have a seat at the table 
when decisions are made.

Over the past few weeks, 
we’ve had several opportuni-
ties to do just that.

One of those moments 

came in late February, when 
MSCA President-Elect Ra-
chel Gray testified in support 
of a rotational grazing pilot 
program. The proposal would 
invest in infrastructure and 
help demonstrate the long-
term value of managed graz-
ing systems. While the bill 
faces long odds this session 
with a $2 million price tag 
in a non-budget year, it’s still 
a meaningful step forward. 
Sometimes, the goal isn’t im-
mediate passage, but planting 
the seed for future success.

Predation continues to be 
another pressing issue. Ear-
lier in March, I testified in 
support of legislation aimed 
at increasing funding for elk 
and wolf depredation. Even 
after recent funding boosts, 
both accounts have already 
run dry ahead of the next fis-
cal year. That reality speaks 
volumes. 

For many producers, this 
isn’t a theoretical issue, it’s a 

daily challenge that impacts 
their bottom line and peace 
of mind. 

We’ve also had the oppor-
tunity to step back and tell the 
broader story of our industry. 
During a Senate committee 
hearing, agricultural groups 
were invited to provide up-
dates, and MSCA shared an 
overview of the cattle indus-
try and the challenges facing 
Minnesota producers. 

These moments matter. The 
more lawmakers understand 
what goes into raising cat-
tle, and the role our industry 
plays in local economies and 
environmental stewardship, 
the better equipped they are 
to make informed decisions. 

Another area we’ve been 
engaged in is product label-
ing, specifically around cell-
cultured meat. At the core, 
this is about transparency. 
Consumers deserve to know 
what they’re buying, and 
clear labeling helps maintain 

trust while protecting the in-
tegrity of real beef.

If there’s a common theme 
this session, it’s that prog-
ress doesn’t always happen 
overnight. Some of these ef-
forts may not cross the finish 
line this year, but that doesn’t 
make them any less impor-
tant. Advocacy is often about 
building momentum and lay-
ing the groundwork today for 
wins down the road. 

And that work is always 
stronger when producers 
are part of the conversation. 
Staying informed, reaching 
out to your legislators and 
sharing your story all make a 
difference. The voices behind 
this industry are its great-
est strength, and they carry 
weight far beyond the farm 
gate.	

I hope you all are able to 
join us on Thursday, April 16, 
as we grill steaks and share 
the story of beef production 
at the State Capitol!

JAKE THOMPSON 
President



April 2026 3Minnesota Cattleman®The

Happy Spring!
At the end of January, 

we hosted a well-attended 
webinar featuring Lind-
sey Loken of Blondie’s 
Butcher Shop. The session, 
Building Your Brand, high-
lighted Lindsey’s approach 
to marketing both herself 
and her butcher shop, of-
fering valuable insights. A 
recording of the webinar 
is available on our website 
behind the members-only 
firewall.

In February, during 
CattleCon, Minnesota 
CattleWomen member 
Deb Chute was elected 
President-Elect of the 
American National Cattle-
Women. Congratulations 
to Deb on this outstanding  
achievement.

Our Flat Farmer Program 
is underway in recognition 
of National Agriculture 
Month. Approximately 270 
youth across Minnesota 
are currently connected 
with farmers and ranchers, 
providing them an oppor-
tunity to learn more about  
agriculture.

The Minnesota State 
Beef Ambassadors are pre-
paring for their annual Beef 
Boot Camp, scheduled for 
March 28 at Schiefelbein 
Farms. This year’s focus is 
on reproduction. The camp 
is open to youth ages 14-
19. All 30 spots are filled!

We are also excited to 
introduce “Salt Block So-
cial,” launching April 7 at 

AMANDA 
ARMSTRONG

President, MNCW

Hello from the southwest 
corner of Minnesota!   

Overall, the second half of 
winter was very friendly to 
us. Besides those crazy tem-
perature swings in March, 
the cattle have been doing 
well.  

We have mostly wrapped 
up our calving season, and 
what a fun year it was to 
calve. Between the market 
and the weather, it would 
have been a good year to 
calve twice as many. And 
we all know how that turns 
out and how fast things can 
change!    

I hope this finds you all do-
ing well. Sounds like mois-
ture is on most of the minds 
across the entire state, so we 

will wait and see what the 
spring showers bring us.

The cattle market seems to 
be just bidding its time for 
most of the month of March. 
We received some strong 
cash early in the month, and 
it’s been holding steady for 
the last 3-4 weeks at the 
$2.34 range live and 372 in 
the meat.  

Choice boxes have lost 
some ground, but select and 
overall demand seem to be 
holding well.   The overall 
headwinds seem to be geo-
politics, heavier weights 
and the uncertainty wheth-
er traders should push this 
higher.  

Heifer retention was cer-
tainly present in Q1, and 
that should benefit summer 
markets. Will the taste of 
beef outweigh the current 
demand on the consumers’ 
checkbook?    

Will the packer regain le-
verage and be able to keep 
cattle around them and keep 
boxes elevated in price to 
stay profitable? Time al-
ways tells.

Overall demand remains 
strong. Anything lighter 
than 800# seems to be hold-
ing quite well.  The 900# 
cattle seem to have levelled 

off more and held steady 
the last month or so. I be-
lieve that is mostly due to 
the timeframe they are mar-
keted. 

Regarding the topic of 
7020 rule making, there 
was a deadline reached to 
get one’s name on the list to 
be on the producer’s advi-
sory board. This board will 
be composed of producers 
across the state, and some 
of the local SWCD officers 
will also be able to weigh in 
on what they are seeing.   

This will be a long pro-
cess, and we will update 
you as things progress. The 
MSCA will continue to 
closely monitor and weigh 
in on this topic as timing al-
lows.   

Overall, it seems that cau-
tious optimism persists. 
There is lots of positive 
news to be found across 
our industry and reasons to 
do business as things make 
economic sense.  

This month always kicks 
off the crazy time frame of 
planting and all those things 
that lead into summer.  May 
there be plentiful grass for 
the new calves, and may the 
feedlot pens stay full.

DALLAS KNOBLOCH
MSCA Feeder Chair

7 p.m. This virtual Zoom 
gathering will provide a 
casual space for conversa-
tion among cattlewomen, 
an opportunity to connect, 
share updates from the 
farm or ranch and discuss 
topics such as the calving 
season.

Applications will be 
opening soon for the 2027 
Minnesota Beef Ambas-
sador Team. The program 
is open to both male and 
female youth, with appli-
cation details available on 
our website. 

This will mark our 35th 
annual competition, held in 
conjunction with our sum-
mer banquet in St. Joseph, 
Minnesota, on Friday, June 
19. The day will begin with 
an educational session fo-
cused on marketing cus-
tom beef, which is open 
to the public. A luncheon 
and brief awards ceremony 
will follow. 

As I sit down to write this 
letter, the weather is great.  

Cows have started calving 
for many commercial cat-
tlemen. Lots of the purebred 
guys are working on wrap-
ping up the calving sea-
son. Feeders and fats have 
recovered from the down 
ticket they had, and things 
look very good for the cattle 
industry!  

We have seen some vola-
tility in things such as gas 
and fertilizer prices and 
will probably continue with 
that for the short term any-
way. All of these things are 
mostly out of our control as 
cattlemen. 

What we can look forward 
to are the things we can do 
to make our businesses as 
profitable as possible while 
we are in these good times. 
Things like paying down 
debt or adding a piece of 
equipment to make your 
lives safer or easier are 
things I hear people talking 
about. Take advantage of 
these things while we can.  

Other things that we 
can do because we live 
in the great USA include:  

serving some of our amaz-
ing beef up at the state 
Capitol. We just so happen 
to have this event lined up 
for April 16th on the front 
lawn of the Capitol (as long 
as Kaitlyn gets the weather 
request right).   

This is one of the high-
light events for the MSCA 
and for the legislators and 
their staffers working at the 
Capitol.  

It has been a great event 
to bring people together. We 
want the people working in 
the Capitol, put there by us, 
to have a connection with 
Minnesota ranchers and 
feeders.  

We want them to think 
of us when they have ques-
tions about our industry and 
hopefully reach out to those 
of us that do it for a living. 
We want to make lasting 
connections without the 
pressure of policy on that 
day.  

I, along with the board, 
welcome you to join us on 
the 16th to make those con-
nections. Please reach out to 
Kaitlyn if you can make it.  

I also want to give a shout 
out to Bruce Kleven for the 
job he does for all cattlemen 
on a daily basis down at the 
Capitol. I don’t think I am 
alone in saying that I am 
glad we have Bruce work-
ing for us, so we don’t have 
to be there every day, and 
we can stick to doing what 
we do best. Raising the 
high quality, humanly cared 
for in an environmentally 
friendly way BEEF that we 
are so found of!

As always, may your 
cows be fat and your calves 
be heavy.

ERIC ZELTWANGER  
Vice President

For more details on events listed 
below, visit www.mnsca.org.

Lorem ipsum

UPCOMING

April 16 – Steak on a Stick – Minnesota State Capitol, 11 a.m.-1 p.m.
July 13 – MSCA Quarterly Meeting 11 a.m.-3 p.m., Red Baron Arena & Expo, Marshall, MN
               MSCA PAC Event, registration starts at 4:30 p.m., Red Baron Arena & Expo, Marshall, MN
July 14 – MSCA Summer Tour – Headquarters Lyon County Fairgrounds, Marshall, MN
December 11-12 – 2026 Minnesota Cattle Industry Convention – Mankato, MN
December 10-11, 2027 – 2027 Minnesota Cattle Industry Convention – Mankato, MN

Upcoming Events  Important DatesUpcoming Events  Important Dates
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While we are busy promoting beef all year long 
at the Minnesota Beef Council (MBC), May as Beef 
Month provides an added opportunity to further ex-
pand on our efforts to share about all the benefits of 
beef and beef production. We have a set of resources 
available for any individual or group of people to use 

in promoting beef throughout the month of May. 
These resources include photos, videos and audio 

clips. To gain access to these resources, contact the 
Minnesota Beef Council office at 763-479-1011 or 
email Kelly Schmidt at kelly@mnbeef.org .

MBC UPDATE 

Minnesota Beef Council Events 
April 10, 2026 | Minnesota Academy of Nutrition Dietetics Conference (Eagan, MN)
April 20, 2026 | MN FFA Convention (University of Minnesota)
April 24, 2026 | FACS to the Max (Mankato State University)
April TBD, 2026 | Twin Cities Live (KSTP Studio, St. Paul, MN)
May 8, 2026 | Forest Lake Ag Day (Forest Lake Area High School)
May 12-14, 2026 | Urban Ag Day (Minnesota State Fairgrounds)
May 20, 2026 | Eden Prairie Ag Day (Eden Prairie High School)

The next Minnesota Beef Council Board of Directors Meeting 
is scheduled for Monday, April 27-Tuesday, April 28, 2026. The 
meeting will be held at the Minnesota Beef Council office in 
Maple Plain, MN.

MBC Board Meeting

MBC Unique Twist on Tacos Recipe

INGREDIENTS:
• 1 pound Ground Beef (93% lean or leaner)
• 1/4 cup hot pepper sauce
• 8 taco shells
• 1 cup thinly sliced lettuce
• 1/4 cup reduced-fat prepared blue cheese dressing
• 1/2 cup shredded carrot
• 1/3 cup chopped celery
• 2 tablespoons chopped fresh cilantro
• Carrot and celery sticks or cilantro sprigs (optional)

COOKING:
1. Heat large nonstick skillet over medium heat until hot. 
Add Ground Beef; cook 8 to 10 minutes, breaking into 
small crumbles and stirring occasionally. Remove from 
skillet with slotted spoon; pour off drippings, as neces-
sary. Return to skillet; stir in pepper sauce. Cook and stir 
1 minute or until heated through.
Cook’s Tip: Cooking times are for fresh or thoroughly 
thawed ground beef. Ground beef should be cooked to 
an internal temperature of 160ºF. Color is not a reliable 
indicator of ground beef doneness.
2. Meanwhile, heat taco shells according to package di-
rections.
3. Evenly spoon beef mixture into taco shells. Add let-
tuce; drizzle with dressing. Top evenly with carrot, celery 
and cilantro. Garnish with carrot and celery sticks or ci-
lantro sprigs, if desired.
Cook’s Tip: One quarter cup prepared ranch dressing 
combined with 2 tablespoons crumbled blue cheese may 
be substituted for blue cheese dressing.
Nutrition information per serving using 93% lean ground beef: 326 
Calories; 135 Calories from fat; 15g Total Fat (5.6 g Saturated Fat; 
0.2 g Trans Fat; 2.2 g Polyunsaturated Fat; 5.5 g Monounsaturated 
Fat;) 84 mg Cholesterol; 315 mg Sodium; 19 g Total Carbohydrate; 
2.3 g Dietary Fiber; 1.8 g Total Sugars; 28 g Protein; 0.3 g Added 
Sugars; 61.2 mg Calcium; 3.6 mg Iron; 569 mg Potassium; 0 mcg 
Vitamin D; 0.2 mg Riboflavin; 6.9 mg NE Niacin; 0.5 mg Vitamin 
B6; 2.8 mcg Vitamin B12; 303 mg Phosphorus; 6.9 mg Zinc; 22.5 
mcg Selenium; 107.1 mg Choline.
This recipe is an excellent source of Protein, Niacin, Vitamin B6, 
Vitamin B12, Phosphorus, Zinc, and Selenium; and a good source of 
Potassium, Riboflavin, and Choline.

For more tasty beef recipes, visit us 
on the web at www.mnbeef.org.

May is Beef Month! 

The mission of the Top of the 
Class program is to greater de-
velop the skills of Minnesota’s 
beef industry leaders to maxi-
mize their impact and effective-
ness in local, state, national and 
international arenas. The pro-
gram is a dynamic, year-long 
educational experience featuring 
two separate in-state seminars 
along with an out-of-state expe-
rience in Colorado. The mem-
bers of the current Top of the 
Class program completed their 
third and final session on March 
4-5. The first day included an in-
dustry tour at US Foods -Stock 
Yards in St. Paul, MN, where 
the class learned about their 
meat distribution business and 
learned about customers’ prefer-
ences and business development. 

In the afternoon, the class went 
to the University of Minnesota 
Meat Science Lab. In that ses-
sion, they learned from meat 
scientist Dr. Ryan Cox and Jor-
dan McCallum, supervisor of 
the meat lab about beef cutting 
and factors that influence beef 
prices at the primal and finished 
cuts level. On the final day, the 
group heard from speakers from 
the MN Board of Animal Health 
and MN Department of Agricul-
ture. They had a “Policy 101” 
session with MSCA Legislative 
Consultant Bruce Kleven, toured 
the State Capitol and sat in on a 
House of Representatives com-
mittee meeting. That concluded a 
fantastic year of learning, leader-
ship development and advocacy 
for all things beef. 

The Minnesota Beef Council staff attended the 
Minnesota Association of Meat Processors Conven-
tion in St Cloud. Minnesota Beef Council sponsored 
the Innovative Beef Contest and had a booth in the 
tradeshow where staff engaged with meat market at-
tendees from throughout the state and provided them 
with beef education and promotion resources.

At the convention, St. Joseph’s Meat Market, 
St. Joseph, MN, was awarded the Minnesota Beef 
Council 2026 Beef Backer Award. Each year, this 
award is given to a meat market in recognition of 
their dedication to premium beef products, excep-
tional customer service and commitment to support-
ing Minnesota’s beef industry.

Top of the Class

Beef Backer Award

BUFFALO-STYLE BEEF TACOS

The Minnesota Beef Council 
makes a monthly appearance on Twin 
Cities Live, a show airing daily from 
3-4 p.m. CST on KSTP, Channel 
5-Eyewitness News, and is rebroad-
casted late in the evening. For March, 
MBC CEO Kelly Schmidt featured 
two different beef stir fry recipes, 
highlighting beef’s convenience, ver-
satility, flavor and affordability. You 
can find the recorded segment along 
with recipes and a grocery list on our 
Facebook page and on our website at 
mnbeef.org.  

Twin Cities Live
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Optimism – there is no 
better word to describe cat-
tle producers today. As agri-
culturalists, we are naturally 
optimistic: next crop will be 
better, next season will be 
better, next year will be bet-
ter; but this cattle market has 
everyone more excited and 
optimistic than usual.

The USDA is forecasting 
2026 cash receipts for cattle 
to rise to an astonishing 39 
percent since 2020. Calves 
are selling as strong as ever, 
and the bull sales have been 
on fire.

The 2025 calf crop set a 
record low, down two per-
cent from 2024. Last year 
was the second consecutive 
year a record low has been 
set. 

We are at an astonish-
ing 75 year record low for 

cow herd inventory. And 
the trend continues with the 
January 1st, 2026 U.S. Cat-
tle Inventory Report down 
300,000 head, a 0.3 percent 
drop from 2025.

Beef cows that have 
calved are down one per-
cent, to the lowest inventory 
since 1961. We are seeing a 
slight uptick in heifers for 
cow replacement, but this is 
at a modest increase of one 
percent. This means that we 
cannot expect to see any true 
herd expansion until 2028. 

With that in mind, and 
with a market like this, now 
is the time to put your best 
foot forward and invest in 
the future. Let’s talk bull se-
lection.

As our great nation works 
towards rebuilding a dwin-
dling cow herd, now it is 
as important as ever to pur-
chase genetics that will lay 
the foundation for an ex-
panding cow herd. In fact, 
87.5 percent of your current 
calf crop’s genetics are influ-
enced by the last three bulls 
in the pedigree. A bull’s im-
pact can last in your herd for 
over 25 years through his 
daughters, granddaughters 
and great-granddaughters. 
What a profound effect a 
bull can have on your bot-
tom line.

Knowing this, it can be a 
daunting task to choose your 
next herd bull. But it does 
not have to be.

First, determine your oper-
ation’s marketing goals. Are 
you selling weaned calves, 
retaining ownership, selling 
finished calves or are you 
raising replacement heifers? 

The best bull will vary ac-
cording to one’s own needs 
and desires but ultimately 
the best bull will comple-
ment your herd and produce 
a calf that will bring the best 
product to meet your mar-
keting goals. 

Next, utilize the data pre-
sented in sale catalogs. Ana-
lyze the actual production 
and learn how to read the 
Expected Progeny Differ-
ence (EPD). An EPD is the 
estimate of how future prog-
eny is expected to perform. 

Determine which EPD’s 
are more important for your 
cattle. For breeding heif-
ers, CED is high on the list 
of importance. For finish-
ing cattle, look at $B. All 
the information is necessary 
but which ones to focus on 
is determined by what you 
want out of a bull and your 

marketing plans.
That said, don’t get lost 

in the numbers alone. Phe-
notype still matters. A bull 
must be good in sound and 
function to do well in the 
pasture for himself and his 
daughters. Good feet and 
legs, appropriate frame size 
and a masculine look are all 
vital traits.

If you are still not  
certain what type of bull 
you want or what your mar-
keting goals are I would  

DUSTIN WIESE
MSCA Cow/Calf Chair

Here for

Supporting the 
success of your 
beef operation.

FINANCIAL SOLUTIONS & EXPERTISE
FROM YOUR TRUSTED PARTNER >>

Ag Loans & Leases  |  Crop & Livestock Insurance
Appraisal Services  |  Patronage Program  |  Grant Programs

Beginning Farmer Program  |  Local Service  |  And More

Ag & Rural Community Financing & Support

compeer.com/HereForYou  |  (833) 759-4726

Patronage is not guaranteed and remains at the discreti on of the Compeer Board of Directors based on a 
combinati on of factors. Compeer does not provide legal advice or certi fi ed fi nancial planning. Equal Opportunity 

Provider and Employer. Equal Credit Opportunity Lender. NMLS #619731. © 2026 All rights reserved.

Dustin Wiese
 . .  continued on page 12

Thank you, 2026 Beef Alliance Members 
THANK YOU to the following businesses that have committed to support members of the 

Minnesota State Cattlemen’s Association as a part of the Minnesota Beef Alliance Program for 
2026. If you are interested in learning more about the Beef Alliance program, contact Angie 
Ford at mnscamembership@gmail.com.

Prime 	
ADM
American Foods Group*
Carlson Wholesale
Merck Animal Health*	
Minnesota Beef Council	
Roto-Mix
Form-A-Feed
Producers Livestock 
Marketing Association
AgCountry Farm Credit 
Services
Boehringer Ingelheim

Choice	
Artex Manufacturing
Minnesota Corn Growers Association 
Purina Animal Nutrition
Zoetis

Select 
Kent Nutrition Group
Centra Sota Cooperative
Minnesota Farm Bureau
Northwest Lighting Systems
Dry Creek Ranch Trucking, Inc.
Chief Buildings 
AgSpire 
Compeer Financial 
Minnesota Grazing Lands  
Conservation Association

*Indicates giving above base level for that category!
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The proven reputation of Purina® Wind and Rain® mineral 
with the benefits of the full research-recommended levels 
of Zinpro® Availa® 4 trace minerals. 

We’ve been doing it since the beginning. 
See the difference for yourself.

Check your bag. Check your tag.

Confidence 
Maximized.
Now Zinpro®

Verified.

Contact your local Purina Dealer 
or scan to learn more.  
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NEWS BRIEFS
House Agriculture 
Committee Advances 
Farm Bill 2.0

WASHINGTON (March 5, 
2026) – On March 5, the House Ag-
riculture Committee advanced the 
Farm, Food, and National Security 
Act of 2026 out of committee. The 
National Cattlemen’s Beef Associa-
tion (NCBA) supports this legisla-
tion to finish the Farm Bill process 
and strengthen provisions that pro-
vide certainty to farmers and ranch-
ers across the country.

“The provisions included in the 
Farm, Food, and National Security 
Act build upon the legislative suc-
cesses in the Farm Bill title of the 
One Big Beautiful Bill for American 
cattle producers. This legislation fi-
nally completes the Farm Bill cycle 
and gives producers the operational 
tools and programmatic investments 
they need,” said NCBA Senior Vice 
President of Government Affairs 
Ethan Lane. “NCBA thanks Chair-
man Thompson and House Agricul-
ture Committee members for pass-
ing this crucial legislation for rural 
America.”

The Minnesota Department of 
Agriculture (MDA) is now accept-
ing applications for the Agricultural 
Growth, Research, and Innovation 
(AGRI) Value-Added and Meat, 
Poultry, Egg, and Milk Processing 
(MPEM) Grants. These reimburse-
ment grant programs provide fund-
ing for eligible applicants to invest 
in equipment and physical improve-
ment projects that support expand-
ing processing capacity, market di-
versification, and market access for 
Minnesota agricultural products.

The MDA expects to award up 
to $2.25 million through these re-
imbursement programs. Individual 
awards will range from $1,000 to 
$150,000 and require a cash match. 
Reimbursement grants mean that 
awardees receive funds after project 
expenses are paid and documented. 

“I’ve visited grant recipients 
across Minnesota and have seen 
firsthand how these investments 
help businesses expand, innovate, 
and reach new markets,” said Min-
nesota Department of Agriculture 
Commissioner Thom Petersen. 

“Thanks to the support of the Min-
nesota Legislature, these grants con-
tinue to deliver strong returns by 
building a more diverse and resilient 
agricultural economy in our state.”

The scoring criteria of this grant 
program include priority points for 
projects that increase food safety, 
hemp fiber processing capacity, and 
access to kosher or halal markets. 
Applicants with projects that are led 
by, impact, or serve Native Ameri-
can Tribal communities are also en-
couraged to apply.

Eligible expenses include, but are 
not limited to:

~ Equipment used in the produc-
tion of value-added agricultural 
products

~ Grading, packing, labeling, 
packaging, or sorting equipment

~ Cooler walls and refrigeration 
units

~ Equipment that improves pro-
cess efficiency at biofuel plants

~ Livestock slaughter equipment 
such as cradles, saws, hooks, scalde-
rs, or sinks

~ Creamery or milk product pro-

cessing equipment
~ Egg sanitizing, candling, drying, 

and grading equipment
~ Equipment that helps to main-

tain product identity and traceability
Full eligibility requirements and 

application details are available on 
the AGRI Value-Added and AGRI 
MPEM Grant webpages. Applica-
tions must be submitted by 4 p.m. 
on Wednesday, June 17, 2026. 

Funding for the Value-Added and 
MPEM grants is made available 
through the MDA’s AGRI Program, 
which administers grants to farmers, 
agribusinesses, schools, and more 
throughout Minnesota to advance 
the state’s agricultural and renew-
able energy sectors.

Cuts

Partner to the American Cattleman since 1921.
Proud to be a sponsor of:

Living the Ritchie Life. 
The choice of what to cut back on is part of living a busy 
life. Provide fresh water for your animals, and have more 
for the other things. See what owning a Ritchie automatic 
waterer can do for you at www.ritchiefount.com.
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NEWS BRIEFS
President Trump 
Signs U.S.-Indonesia 
Trade Deal Expanding 
Access for U.S. Beef

WASHINGTON (February 20, 
2026) – Today, the National Cattle-
men’s Beef Association (NCBA) 
welcomed the announcement that 
U.S. beef exports will now have 
duty-free access to Indonesia. Gain-
ing access to the Indonesian market, 
where U.S. beef has faced signifi-
cant barriers, has been a priority for 
NCBA for years. As part of the trade 
deal, Indonesia will purchase at 
least 50,000 metric tons of U.S. beef 
annually and now recognizes USDA 
authority on food safety and animal 
health, opening more opportunities 
for exports.

“U.S. beef exports to Indonesia 
have faced numerous tariff and non-
tariff trade barriers, which has made 
it incredibly difficult to develop any 
type of market presence. With this 
agreement, American cattle produc-
ers now have access to the fourth 
most populous country, the larg-
est halal beef market in the world, 
and more opportunities for producer 
profitability,” said NCBA President 

and Virginia cattle producer Gene 
Copenhaver. “When combined with 
the Taiwan trade deal signed last 
week, U.S. cattle producers now 
have more market access than they 
have had in decades. NCBA thanks 
President Trump and U.S. Trade 
Representative Ambassador Jamie-
son Greer for their diligent work to 
sign this trade deal to the benefit of 
American producers.”

USDA Promotes New, 
Voluntary “Product 
of USA” Label

New guidance supports transpar-
ency, consumer trust, and American 
ranchers

(Washington, D.C., March 24, 
2026) – Today, on National Agricul-
ture Day, U.S. Secretary of Agricul-
ture Brooke L. Rollins announced 
the launch of a national public 
awareness campaign to inform meat, 
poultry, and egg producers of the 
“Product of USA” voluntary label-
ing standard which went into effect 
on January 1, 2026, and increases 
consumer understanding of what the 
label means.

“Our great patriot ranchers and 
producers grow, raise, and harvest 

the world’s safest, most affordable, 
and abundant food supply. Ameri-
can consumers want to support 
America by buying American and 
this label will strengthen our food 
supply chain through transparency, 
fairness, and trust,” said USDA Sec-
retary Rollins. “This new standard 
policy ensures producers who invest 
in a fully American supply chain 
can compete fairly, and it gives con-
sumers the confidence they deserve 
about the food they bring home.”

“When we choose to purchase 
from American producers, we get 
a superior product while support-
ing the hardworking family farms 
who put it all on the line every day 
to feed, clothe, and fuel our nation,” 
said SBA Administrator Loeffler. 
“Amid President Trump’s work to 
end years of unfair competition and 
eliminate the massive red tape that 
has crushed domestic agriculture, 
Made in America is finally making 
a comeback. Today, on National Ag-
riculture Day, I urge all Americans 
to join me in support of the hard-
working farmers and ranchers who 
anchor the U.S. food supply chain 
that is so vital to keeping our nation 
strong, safe, and healthy.”

“Our farmers and ranchers are es-
sential to putting real food back at 
the center of the American plate and 
delivering on the Dietary Guidelines 
for Americans,” said HHS Secretary 
Kennedy. “‘Product of the USA’ 
labeling puts American producers 
first, gives families clear, honest 
information, and empowers them 
to choose food raised right here at 
home.”

Under this standard, the “Product 
of USA” label is reserved exclusive-
ly for meat, poultry, and egg prod-
ucts from animals that were born, 
raised, harvested, and processed in 
the United States. The claim is vol-
untary, but companies using it must 
meet this transparent and verifiable 
requirement. This ends the prior 
practice which allowed imported 
products to carry the claim after 
minimal processing and strength-
ens consumer confidence by align-
ing with what Americans expect and 
demand. 

Since 2017, the United States has 
lost over 17 percent of family farms, 
more than 100,000 operations over 
the last decade. The national herd 
is at a 75-year low while consumer 

NEW BRIEFS 
 . . . continued on page 10
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Minnesota corn farmers 
protect markets, strengthen 
livestock partnerships, and 
support rural communities. 

Together, we grow.  
Learn more at mncorn.org.

Building  
opportunities 
for agriculture

NEWS BRIEFS

demand for beef has grown nine per-
cent over the past decade. In October 
2025, Secretary Rollins released the 
USDA Plan to Fortify the American 
Beef Industry that focuses on re-
building domestic capacity, improv-
ing transparency across the supply 
chain, and ensuring U.S. ranchers can 
compete on a level playing field. 

Today’s announcement on enforce-
ment and promotion of the strength-
ened “Product of USA” label is a key 
deliverable under this initiative, ad-
vancing the Trump Administration’s 
priorities of fairness, competition, 
and consumer trust. 

Learn more at productofusa.gov.

NCBA Praises U.S.–
Taiwan Trade Deal 
Expanding Duty Free 
Access for American 
Beef

WASHINGTON (February 12, 
2026) – Today, the National Cattle-
men’s Beef Association (NCBA) 
welcomed the announcement that 
U.S. beef exports will gain duty-free 

access to Taiwan under a new trade 
agreement. The agreement removes 
both tariff and non-tariff barriers, 
strengthening one of the most impor-
tant and fastest growing markets for 
U.S. beef.

“Strong, science-based trade agree-
ments are essential to adding value 
for U.S. cattle producers, and Taiwan 
has emerged as one of the strongest 
international markets for U.S. beef. 
Duty-free access improves competi-
tiveness and provides long-term cer-
tainty for producers who depend on 
export markets to maximize the value 
of every animal,” said NCBA Presi-
dent Gene Copenhaver. “Foreign 
markets play a critical role in produc-
er profitability with beef exports ac-
counting for more than $415 per fed 
cattle processed in 2024. American 
cattle producers look forward to this 
expanded market access for years to 
come thanks to the work of President 
Trump and U.S. Trade Representa-
tive Ambassador Jamieson Greer.”

The Agreement on Reciprocal 
Trade (ART) between the U.S. and 
Taiwan is a big victory for U.S. cattle 
producers and consumers in Taiwan. 
Taiwan is currently the sixth largest 

export market for U.S. beef, valued 
at $709 million in 2024. The land-
mark trade deal eliminates tariffs on 
U.S. beef and breaks down non-tariff 
barriers by reinforcing science-based 
standards consistent with the World 
Organization for Animal Health and 
Codex Alimentarius.

USDA and U.S. Army 
Corps of Engineers 
Advance New 
World Screwworm 
Preparedness with 
New Texas Sterile 
Fly Facility Contract

Partnership with U.S. Army Corps of 
Engineers Ensures Engineering Excel-
lence and Operational Effectiveness

(Washington, D.C., March 9, 2026) 
— The U.S. Department of Agriculture 
(USDA) and U.S. Army Corps of En-
gineers (USACE) today announced a 
construction contract with Mortenson 
Construction to build a new sterile fly 
production facility at Moore Air Base 
in Edinburg, Texas. This facility is a 
key component in Secretary Rollins’ 
sweeping 5-prong strategy (PDF, 1005 

KB) to fight New World Screwworm 
(NWS), as it will expand USDA’s do-
mestic response capacity, bolstering 
protection for U.S. livestock, wildlife, 
and public health.

USACE is partnering with USDA 
and will provide oversight for the con-
tract, design, engineering, and con-
struction of the facility.

“The Army Corps of Engineers is an 
essential partner in bringing this facil-
ity to life and further highlights the 
Trump Administration’s government 
wide effort to fight the New World 
Screwworm threat in Mexico,” said 
U.S. Secretary of Agriculture Brooke 
L. Rollins. “The Army Corps is the 
best in the business and their engineer-
ing expertise and proven track record 
in delivering complex projects will 
help ensure we can build a modern, 
resilient facility that protects Ameri-
can agriculture from invasive pests for 
decades to come. This first of its kind 
facility on U.S. soil will ensure we are 
not reliant on other countries for ster-
ile flies.”

For more information about NWS 
and USDA’s efforts, visit http://www.
screwworm.gov/.

NEW BRIEFS 
 . . . continued from page 9
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WHEN THE GOING GETS TOUGH,

DEPEND ON ARTEX
THE TOUGH

BECOME AN ARTEX OWNER
VISIT OUR WEBSITE TO FIND A DEALER NEAR YOU AND ADD VALUE TO YOUR OPERATION

ARTEXMFG.COM | 888-644-2893 |A DIVISION OF
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PUT GREAT IN, 
GET GREAT OUT.
On a beef operation, risk is everywhere. And calf 

health is everything. Invest in your herd’s future  

by using a calf vaccine as premier as your 

calves: Pyramid® + Presponse® SQ. It’s proven 

by recent research to defend against the 

primary viruses and bacteria that lead to bovine 

respiratory disease — like BVDV Type 1b, BRSV 

and Mannheimia haemolytica — even in the 

face of maternal antibodies.

PYRAMIDVaccines.com

PYRAMID®, the PYRAMID logo® and PRESPONSE® are registered trademarks of Boehringer Ingelheim Animal Health USA Inc.  
©2022 Boehringer Ingelheim Animal Health USA Inc., Duluth, GA. All Rights Reserved. US-BOV-0293-2022-C-V2

to develop ways local landowners 
can assist each other with burns.   

According to Lane Johnson,  
Research Coordinator and Forester 
at the UMN Cloquet Forestry Cen-
ter and Chair of the Minnesota Pre-
scribed Fire Council, “Prescribed 
fire can be a safe and effective stew-
ardship option for landowners who 
value fire as a tool and ecological 
process. If you think prescribed fire 
is right for your land, it is within 

reach! Patience and perseverance 
are needed. Information on vari-
ance burn permits for each county 
is available through the MN DNR 
Division of Forestry [https://apps.
dnr.state.mn.us/burning-permits/
admin_areas]. Prescribed fire tech-
nical assistance can sometimes be 
available from your local Soil and 
Water Conservation District and/or 
Natural Resource Conservation Ser-
vice office. Depending on your re-

gion, expertise may also be obtained 
from your nearest MN Department 
of Natural Resources office and lo-
cal fire departments. The Minnesota 
Prescribed Burn Association [www.
minnesotapba.org] has recently been 
established for landowners seek-
ing cooperative burning opportuni-
ties in their local area. Prescribed 
Burn Associations are a grassroots, 
neighbors-helping-neighbors mod-
el that have origins in rangeland 
management. With the recognition 
that improved access to prescribed 
fire resources is badly needed, the 
Minnesota Prescribed Fire Council 
[www.mnprescribedfire.org] is ac-
tively working to promote enabling 
conditions for prescribed fire across 
the state.”

Implementing prescribed fire as 
a management practice includes a 
learning curve. It is a gradual pro-

cess instead of immediate treatment. 
Like most practices with your live-
stock, there is not a one-size-fits-all 
approach. Beyond staying safe, in-
terested producers will benefit from 
working with professionals the first 
time around, to select ideal burn 
area, timing, and frequency. After 
that, private landowners can likely 
make the practice their own.
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his consultation about prescribed 
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Prescribed Fire   . .  continued from page 1

recommend getting out and visiting 
other cattle farms/ranchers. Visit-
ing progressive operations can pro-
vide clarity and confidence in your  
decisions. 

A great opportunity to do just 
that is the 2026 MSCA Summer 

Tour in Marshall. This year’s tour  
features nine stops, each  highlighting  
different segments of the beef  
industry. It’s a valuable chance 
to learn, network and bring home 
practical ideas you can apply to 
your own operation.

Dustin Wiese  ...continued from page 5

CHECK US OUT ON THE WEB AT 
www.mnsca.org
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BE READY FOR 
THE SEASON.

FORM-A-LIC PROVIDES 
SEASON-READY NUTRITION IN AN

ECONOMICAL PACKAGE.

A LIC TUB FOR EVERY SEASON AND EVERY SITUATION. 
Ask your local Form-A-Feed dealer or representative to learn more or call 800-422-3649

www.formafeed.com
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DEWORMING IS 
OUR SPECIALTY
SAFE-GUARD® goes straight to the gut to kill parasites 
where they live. Powered by fenbendazole, the SAFE-GUARD 
Program offers a variety of convenient and effective 
formulations to break parasite life cycles in every season.  

Add the SAFE-GUARD 
Program to your parasite  
management protocol. 

SPRING TURNOUT – Choose from a variety 
of SAFE-GUARD product options to deworm at 
turnout or grass green-up. 

1

SUMMER FOLLOW-UP – Deworm with  
SAFE-GUARD feed formulations on the pasture.  

2

FALL FINISH – Finish the year by deworming 
at the end of grazing season with your choice of 
SAFE-GUARD product. 

3

MAHCattle.com • 800-521-5767
Copyright © 2026 Merck & Co., Inc., Rahway, NJ, USA and its affiliates.  
All rights reserved. US-SFG-250200003

See the full menu at Safe-Guard.com. 
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Sign Up a New Member Today - Help MSCA Grow!
Minnesota State Cattlemen’s Association/National Cattlemen’s Beef Association

MSCA/NCBA Partnered Membership Application Form
 Name ______________________________________ Phone ________________________ Email ________________________________

Questions Call:  or email:   

Address  ________________________________________________

City_______________________  State ________  Zip ____________
Type Ops:    Feeder      Cow-Calf        Seedstock       Stocker        Dairy      Associate

Method of Payment:     Check     Credit Card       Invoice Me

Credit Card Type:  __ Master Card   __ Visa    __ Discover
Card # _________________________________________________
     Expiration Date _______/________     Signature _____________________________________

Make Checks Payable to:           “MSCA” (No Cash Please)
                 Return Form & Payment To: MSCA Treasurer

Recruited By:   __________________________________________________

MN State Cattlemen’s Association Dues …..  $50
 Local Cattleman Association Dues (Optional)

    
 NCBA Membership Dues (Optional)
   (Select the appropriate classification and add to MN State Cattlemen dues) 

Total Dues Enclosed This Membership   _______

(NCBA Dues )  _______

PO Box 12, Maple Plain, MN 55359

(763) 479-1011 mnsca@mnsca.org

o YES I would like to receive the Policy Pen E-Bulletin

Sign Up a New Member Today - Help MSCA Grow!
Minnesota State Cattlemen’s Association/National Cattlemen’s Beef Association

MSCA/NCBA Partnered Membership Application Form
 Name ______________________________________ Phone ________________________ Email ________________________________

Questions Call:  or email:   

Address  ________________________________________________

City_______________________  State ________  Zip ____________
Type Ops:    Feeder      Cow-Calf        Seedstock       Stocker        Dairy      Associate

Method of Payment:     Check     Credit Card       Invoice Me

Credit Card Type:  __ Master Card   __ Visa    __ Discover
Card # _________________________________________________
     Expiration Date _______/________     Signature _____________________________________

Make Checks Payable to:           “MSCA” (No Cash Please)
                 Return Form & Payment To: MSCA Treasurer

Recruited By:   __________________________________________________

MN State Cattlemen’s Association Dues …..  $50
 Local Cattleman Association Dues (Optional)

    
 NCBA Membership Dues (Optional)
   (Select the appropriate classification and add to MN State Cattlemen dues) 

Total Dues Enclosed This Membership   _______

(NCBA Dues )  _______

Sign Up a New Member Today - Help MSCA Grow!
Minnesota State Cattlemen’s Association/National Cattlemen’s Beef Association

MSCA/NCBA Partnered Membership Application Form
 Name ______________________________________ Phone ________________________ Email ________________________________

Questions Call:  or email:   

Address  ________________________________________________

City_______________________  State ________  Zip ____________
Type Ops:    Feeder      Cow-Calf        Seedstock       Stocker        Dairy      Associate

Method of Payment:     Check     Credit Card       Invoice Me

Credit Card Type:  __ Master Card   __ Visa    __ Discover
Card # _________________________________________________
     Expiration Date _______/________     Signature _____________________________________

Make Checks Payable to:           “MSCA” (No Cash Please)
                 Return Form & Payment To: MSCA Treasurer

Recruited By:   __________________________________________________

MN State Cattlemen’s Association Dues …..  $50
 Local Cattleman Association Dues (Optional)

    
 NCBA Membership Dues (Optional)
   (Select the appropriate classification and add to MN State Cattlemen dues) 

Total Dues Enclosed This Membership   _______

(NCBA Dues )  _______

1-100 - $180
101-250 -$360
251-500 - $540
501-750 - $779
751-1000 - $1,080
1001 -1250 - $1,381
1251 – 1500- $1,679
1501 – 1750 - $1,980
1751 – 2000 - $2,281

2001+ -  $2,281 + ($0.4560/hd)  = $_______
Stocker/feeder -  $180 + ($0.4560/hd)  = $_______

Associate Dues
Individual - $180
Business - $239
Student (24 or younger) - $59

Junior Dues . . . . .  $25
$100

Contact your local association to join


