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The Official Newspaper of the Minnesota State Cattlemen’s Association ®

Nearly 120 cattlemen, cattlewoman, and cattle in-
dustry members gathered virtually, for the 2020 Min-
nesota Cattle Industry Convention . Although virtual, 
this policy and educational event featured a variety of 
speakers to give cattlemen and women an update of 
the beef industry as 2020 ends and a brief look into 
2021 .

“Despite the beautiful weather and the 2020 con-
vention being held virtually, the attendance and par-
ticipation we had over the two-day convention shows 
the dedication our members have towards the beef 
industry in Minnesota,” said newly elected President, 
Grant Breitkreutz . 

Convention began Thursday evening with the 2020 
“Cattlemen’s Educational Series,” where attendees 
were updated on leverage points in the Minnesota 
cow/calf industry and key economic signals of MN 
Beef Production from Dr . Eric Mousel and Dr . Alfre-
do DiCostanzo of the University of Minnesota . Brad 
Kooima, President and Brooker at Kooima Kooima 
Varilek Trading, concluded the evening with discus-

sion of cattle marketing and an outlook into the com-
ing year. The Cattlemen’s Educational Series was 
sponsored by the National Corn Growers Association, 
and The National Cattlemen’s Beef Association.  

During Friday’ convention kickoff, Katie Davis was 
awarded the 2020 “Industry Service Award” for her 
selfless and devoted effort to go above and beyond her 
duties during the transition of Directors at the Minne-
sota State Cattlemen’s Association during one of the 
association’s most challenging times. The recipient of 
the 2020 “Minnesota Cattlemen of the Year Award” 
was Krist Wollum for his lifetime dedication to the 
Minnesota beef industry and the association . Krist has 
selflessly served at FarmFest since the inception as 
well as hold various leadership positions within the 
association, including becoming the first second-gen-
eration President . 

Convention kickoff concluded with keynote speak-
ers Alisa Harrison and Bridget Wasser of the National 
Cattlemen’s Beef Association. Alisa is the Senior 
Vice President of Global Marketing and Research at 

the National Cattlemen’s Beef Association and Bridg-
et is the Senior Executive Director, Product Research 
and Education at the National Cattlemen’s Beef As-
sociation . Alisa and Bridget gave an update on beef 
demand and promotion through the COVID-19 pan-
demic and what is predicted for 2021. 

During the Minnesota Cattle Industry Convention, 
members heard from MSCA Legislative Consultant 
Bruce Kleven and Vice President of Government Af-
fairs at the National Cattlemen’s Beef Association, 
Ethan Lane on state and national election outcomes, 
what that means for the beef industry and policy wins 
over the past years . The membership also approved 
renewing policy and the addition of policy covering 
issues of local meat processing, CAFOS, the Green 
New Deal and petroleum.  

The Minnesota State Cattlemen’s Association new-
ly elected leadership team includes: Grant Breitkreutz 
of Redwood Falls, MN as President; Mark Panko-

2020 Minnesota Cattle Industry Convention 

Minnesota State Cattlemen’s members, 
did you know you can pay your local 
affiliate dues online? Use the link below to 
renew your membership for the state and 
local association!

https://www.mnsca.org/become-a-member/membership-application

MSCA

CHECK US OUT 
ON THE WEB AT 
www.mnsca.org

2020 Cattlemen of the Year – Krist 
Wollum

2020 Minnesota CattleWomen 
Lifetime Achievement Award – 
Juanita Reed-Boniface 

2020 Industry Service Award – Katie 
Davis

2020 CattleWoman of the Year 
Award – Debbie Chute

2020 Friend of the MN CattleWomen 
– Karin Schaefer

Convention . . . continued on page 14
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Hello MSCA members, Happy New 
Year and welcome to 2021. The year we all 
have been looking forward to in hopes it 
would bury the woes of COVID-19, poor 
cattle markets, political challenges, and 
other issues that have come about over 
the 365 days of 2020. Although there are 
still struggles ahead, the optimist in me 

continues to look back on what we have 
accomplished during a global pandemic 
and what we can conquer in the times 
ahead for cattle production in Minnesota. 

Despite the inability to meet in person 
during most of 2020, the association was 
able to adapt to the virtual life quickly 
and continue to represent the cattlemen 
of Minnesota. As displayed in the 2020 
annual report, there were many state and 
national wins for cattle producers. In 
Minnesota, and Ag Finance and Policy Bills 
were passed, full conformity of Section 
179, the process for grazing and haying 
public lands was streamlined and working 
relationships were built and continued. On 
the national level, cattle production had 
a long list of wins including the delisting 
of the Gray Wolf, signing of the USMCA 
Trade Agreement and Phase 1 China Trade 
Deal and multiple COVID relief packages 
among other both legislative and agency 
wins for cattle production. However, just 
because we called these a win in 2020 does 
not mean the MSCA will stop working to 

improve related programs and policies. 
Last year also brought to the forefront 

problems escalated by the pandemic. Local 
lockers and small to midsized processors 
have been declining year over year because 
of margins, demand but also lack of 
trained workers. The MSCA is currently 
involved in a working group to start a 
meat processing program in Minnesota 
to help increase the skill set in the state, 
in an effort to increase shackle space of 
local and smaller/mid-sized processing 
facilities. Similarly, the conversations of 
climate change and sustainability continue 
to increase in priority. The MSCA is also 
working with other Agriculture groups 
to share what we are doing to aid in this 
effort and areas of need to continue our 
voluntary efforts. 

I am excited to continue to represent 
our members and all cattlemen in 
Minnesota in the coming year on policies 
determined by membership that not only 
include those I have listed but whatever 
comes my way. 

ALLISON 
VANDERWAL
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Good Morning from north-
ern Minnesota! I feel like I 
must mention the weather in 
true Minnesota fashion. What 
a winter! So far, our temps 
have been mild up here and 
the snowfall has been about 
right for us . I hope you are 
experiencing a nice winter as 
well.

Allow me to introduce my-
self . My name is Rachel Gray . 

I own and operate Little Tim-
ber Farm in Blackduck, MN. 
I was fortunate to grow up 
on this farm. We were a dairy 
farm until 2001 . At that time, 
we decided due to the in-
creased shipping cost of milk, 
we would transition to raising 
beef cattle. I have always had 
a love for farming and cattle 
and in 2007 I quit my teaching 
job and began helping my par-
ents on the farm. In 2012 we 
completed the farm transition 
and my husband; Al and I took 
over . Thankfully, my Dad has 
stayed to help. Al works in the 
mining industry and is often 
in Mongolia, Argentina, or 
other overseas locations. We 
have two grown sons. Nick 
works on the farm with us and 
Andrew works in the mining 

I’d like to take this oppor-
tunity to introduce myself and 
share some of my background 
with you.  My name is Angie 
Ford, I hail from southwest 
MN and am honored to be 
elected as your Feeder coun-
cil chair for 2021 . For the past 
25 years I have worked along-
side my family to help build a 
feedlot and small cow/calf op-
eration in Murray county . The 

feedlot consists of a variety 
of buildings, bed packs, open 
yard and deep pitted slats . My 
children also show cattle and 
have started their own herd of 
registered black Angus cows. 
I’ve been actively involved in 
our local cattle association - 
currently serving as the presi-
dent and am just finishing up a 
2 year term as Region 7 direc-
tor for MSCA. I was a mem-
ber of the inaugural MN Top 
of the Class program, which 
inspired me to become more 
involved with my local asso-
ciation and MSCA. My trade 
by education is a Registered 
Nurse, where I still work part 
time in a local hospital. I’m 
grateful for this flexibility as it 
allows me to devote my spare 
time to be involved with the 

Greetings and Happy New 
Year .

 I would like to start out 
my first article by introduc-
ing myself and family . I have 
been farming with my wife 
Dawn for 24 “blissful” years. 
We own and operate Stoney 
Creek Farm which is located 

northwest of Redwood Falls 
along the bluffs and valley 
of the Minnesota River. We 
are primarily a cow-calf op-
eration with about half of our 
calves being finished on grain 
or grass and direct marketed 
to the end consumer. We also 
run 200 yearlings in the graz-
ing operation and have added 
pork, poultry, and eggs to the 
direct marketing on the farm . 
Our daughter, Karlie and her 
husband Cody, take care of 
the direct marketing on the 
farm since the inception of Ten 
Creek Range LLC about four 
years ago . My parents are re-
tired but help us on a daily ba-
sis which allows Dawn and I to 

GRANT BREITKREUTZ 
President

Hello! Let me introduce 
myself . My name is Jennifer 
Schiefelbein, and I was elect-
ed President of the MN State 
Cattlewomen virtually at our 
annual meeting in December . 
I have big footsteps to follow 
as many amazing women have 
led this organization, especial-
ly Debbie Chute who has led 

the past couple of years . Her 
leadership has made our orga-
nization stronger, and I look 
forward to continuing the tra-
ditions we have while explor-
ing new and exciting opportu-
nities .   

A little background on me so 
you can know me better.  I was 
born and raised in Texas on a 
Santa Gertrudis cattle ranch.  I 
then ventured to Texas A&M 
where I obtained a degree in 
Food Science and met the 
love of my life – Don Schief-
elbein . Donnie and I got mar-
ried and moved to Colorado . 
I worked at Coors and Stokes 
Ellis Foods where I was Qual-
ity Control Director. Soon chil-

JENNIFER 
SCHIEFELBEIN

CattleWomen President

Breitkreutz . . . 
continued on page 15

Schiefelbein . . . 
continued on page 12

Ford . . . 
continued on page 10

Gray. . . 
continued on page 10
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Upcoming Events/Important Dates: 
For more details on events listed below, visit www.mnsca.org.

March Quarterly Meeting March 14th TBD

Thank you, 2020 Beef Alliance 
THANK-YOU to the following businesses that have committed to support members of the 

Minnesota State Cattlemen’s Association as part of the Minnesota Beef Alliance for 2020.  If 
you are interested in learning more about the Beef Alliance program, contact Allison VanDerWal 
at 763-479-1011 or allison@mnsca.org

Prime  
American Foods* 
Carlson Wholesale 
Wulf Cattle 
Minnesota Beef Council 
Minnesota Corn Growers 
Association*

Choice 
Elanco
Wieser Concrete
Artex Manufacturing
Select 
Haggenmiller Lumber
Zoetis

Presidential
Phileo Lasaffre*
Purina Animal Nutrition
The Minnesota Soybean 
Research and Promotion 
Council
* Indicates giving above base 

level for that category!

Last year, the MPCA be-
gan its process to update and 
revise the NPDES permits. 
Numerous MSCA members 
attended informational meet-
ings in late winter to share 
comments regarding changes . 
In June, The MPCA released 
their proposed changes to 
the 2021-2026 permit with 
a comment period for indi-
viduals, companies, busi-
nesses to comment on these 
changes. Numerous livestock 
producers, associations and 
related businesses submit-
ted comments challenging 
these changes and the im-
plications they would have 
on animal agriculture . As a 
part of the rule making pro-
cess, the MPCA took time to 
go through all the submitted 
comments and respond to the 
concerns . These responses 
and thus the changes to the 
permit from the comments 
were published in Mid-Janu-
ary. There were 4 main con-
cerns the MSCA as well as 
many other associations had 
with the changes and below 
are the outcomes of this rule 
making period . 

1. September application of 

manure: The requirement of 
having a cover crop will re-
main .

2 . October application of 
manure: The requirement to 
use one of the four nitrogen 
BMPs for manure application 
in October is now required 
between October 1st-15th. 

3 . Prohibition of solid ma-
nure in February and March: 
Solid manure may be applied 
in February in compliance 
with modified winter manure 
application guidelines . Please 
note, this rule will not take in 
effect until 2022 due to the 
late notice and change . 

4. Snow-manure limited 
application: No approval 
will be required to haul snow 
manure mix in February 
and March. Snow-manure 
mix will need to be applied 
on fields that have been ap-
proved by MPCA within the 
MMP for the facility . 

This is a very high-level 
summary of the changes to 
the new permit. The MPCA 
developed a fact sheet re-
garding the changes and more 
details regarding the timing 
line and documents associa-

CALL TODAY!

tion with the new permit, please visit https://
www.pca.state.mn.us/water/2021-npdes-gen-
eral-permit. The MSCA collaborated with 
Minnesota Milk and the Minnesota Ag Water 
Resource Center to walk through the new per-
mit changes when the new ruling came out. To 
view this recording please contact Allison at 
allison@mnsca.org. The MSCA is still work-
ing on this issue, if you have any concerns 
or questions regarding these permit changes, 
please reach out to us .  

Update on the Water Permit fees increase. 
In January of 2020, The MPCA released a 

document on their consideration of their wa-
ter fee increase rulemaking . The MPCA states 
that fees they collect from their water quality 
regulatory programs only accounts for 17% 
of their overall operating costs and that they 
have not done comprehensively increased 
their fees in over 25 years. Their justification 
to increase these fees is that they are inconsis-
tent across programs and they insufficient to 
cover their costs . 

The MSCA submitted comments this past 
spring on these fee increases and have been 

Permit Changes. . . 
continued on page 12

Update on Minnesota 2021-
2026 NPDES Permit Changes 
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Prime Promoter of the Year
The “2020 Prime Promoter of the Year Award” was given to the Farmfest Committee. 

The Prime Promoter of the Year Award honors an individual or organization who shows 
outstanding promotion of beef .  The Farmfest Committee does a great job of serving beef 
sandwiches to producers and visitors at Farmfest each year. They work hard to get the 
product, plus coordinate schedules of volunteers to help serve . They typically serve over 
5,000+ beef meals in just three days .  

Holiday E-Commerce 
Campaign with Target

In conjunction with the national team, Beef. It’s What’s For Din-
ner, the Minnesota Beef Council partnered on a holiday e-com-
merce campaign with Target. The goal was to drive purchase intent 
and sales of beef through the Target app and focus on online adver-
tising targeting all beef purchasers, target VIPs & enthusiasts and 
meat purchasers who are not currently beef purchasers.  

MBC Board Meeting 
The next Minnesota Beef Council board 

of directors meeting is scheduled for 
Monday, April 12-13th. 

www.mnsca.org
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Coborn’s Retail Dietitians Partnership
The Minnesota Beef Council partnered with the Coborn’s retail dietitians for a December promotion, where beef was one of their e-commerce banners.  For the 

December promotion, they highlighted beef pairings with wine.  We created the banner advertisement with a Prime Rib Roast and glass of wine on the side. It looked 
great on the website.  

The Minnesota Beef Council features a different meat market every 
month throughout the state. In November, we went to Oak Meadow 
Meats in Harmony and interviewed Michael and Vanessa Aggen. Their 
meat market is unique in the fact that they started completely from 
scratch ten years ago including designing the building.  In December, we 
did a “Ask a Butcher” video rather than “Going to the Meat Market.”  We 
asked our audience on social media to submit questions they may have 
when it comes to beef preparation, and then we had Phil Carlson of Von 
Hanson’s answer them on a Facebook Live. We also sent our window 
clings to meat markets featuring Prime Rib.  Make sure to follow us on 
Facebook to catch all of our “Going to the Meat Market” segments or 
view the replays.  

30 Day Meal Plan and 
Workout Calendar

The Minnesota Beef Council partnered up with the 
Real Food Dietitians, Nourish Move Love and Minne-
sota Pork to develop a free 30 Day Meal Plan and Work-
out Calendar Challenge . The plan includes grocery 
shopping lists, healthy recipes and full-length workouts 
that can be done at home with minimal equipment. The 
calendar can be found on our website at https://mnbeef.
org/nutrition. 

Going to the 
Meat Market
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1-877-677-7000 | 7475 West Main Street | Milwaukee, WI 53214, USA | www.phileo-lesaffre.com

OptiSaf®beef

What is OptiSaf                 ?
OptiSaf       is a feed additive cattle 
supplement manufactured by Phileo 
Lesaffre. OptiSaf       is a proprietary product 
containing Phileo Lesaffre’s technologies 
and expertise in a premium feed additive 
formulated to aid in the general health and 
performance of beef cattle. It is intended 
for use in all classes of beef cattle including 
cows, calves, stocker/receiving cattle, and 
growing finishing cattle.

®beef

®beef

®beef

How do I feed OptiSaf               ?
OptiSaf       is designed to be user friendly. It can be fed through computerized micro 
machines, can be added to dry supplements, or mineral mixes. It can also be added as a 
top-dress in feed bunks.

®beef

®beef

Potential Benefits of feeding 
OptiSaf 

             
®beef

• Helps support natural defenses

• Helps increase rumen pH

• Helps promote increased feed intake

• Helps to improve Average Daily Gain (ADG)

• Helps reduce negative impacts of heat stress

For more information: 
Contact your local Phileo representative

Table 2. 

Performance and
Health Outcomes

CON OSB P value

Body weight, lbs. 1294 1307 0.067

Days on feed 176 176

ADG, lbs./day 3.05 3.13 0.164

Dry matter intake, 
lbs./head

 20.65  20.97 0.024

Carcass
wieght, lbs

851.06 857.50 0.089

Model-adjusted least square means of performance outcomes of 
feedlot heifers at closeout.

CONCLUSIONS
Heifers fed OptiSafBEEF (OSB) under trial conditions had 
improvements in intake and growth performance in comparison to 
CON heifers, fed on contemporary starting and finishing diets.

OSB heifers achieved 0.15 lb. more average daily gain (ADG) than 
CON heifers, equivalent to an extra 9.33 lb. in body weight when 
measured at 86 days.

OSB heifers also had 0.32 lb. higher DM intake, and tended to have 
13 lb. more body weight and 6.44 lb. more carcass weight than CON 
heifers at slaughter (176 days).

Table 1. 

Performance and
Health Outcomes

CON OSB P value

No. calves (pens) 1854 (6) 1835 (6) -

Enrollment 
weight, lbs.

732.50 730.83 0.105

Days on Feed 86 86

ADG, lbs./day 3.46 3.61 0.045

Weight gain, lbs. 309.67  319.00 0.032

Model-adjusted least square means of enrollment weight and 
performance outcomes of feedlot heifers at time of reimplant.

Large-Pen Feedlot Study Results

 
 

WITH CARTIDGES FOR CASH, MERCK ANIMAL HEALTH GIVES CASH BACK TO THE MSCA! 
 

For every Revalor and Ralgro cartridge collected we will donate $0.25 to the MSCA.  Save those empty cartridges and 
hand them over to your veterinarian, MSCA representative, or Merck Animal Health representative. 

 
In 2020, we collected 26,604 cartridges and donated $6,651 to the MSCA at the Annual Convention!  

Thanks to everyone for your support! 
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CHECK US OUT ON THE WEB AT www.mnbeef.org

ROCK - NOBLES CATTLEMEN’S ASSOCIATION

2021 MINNESOTA STATE 
CATTLEMEN’S SUMMER 
BEEF TOUR & TRADE SHOW

Dear Potential Vendor, Sponsor, and Advertiser,

It is a great pleasure to announce that the Rock-Nobles Cattlemen’s Association has been selected to host the 2021 
Minnesota State Cattlemen’s Association Summer Beef Tour and Trade Show on Tuesday, July 13, 2021. 
The Summer Beef Tour and Trade Show is an annual event for the Minnesota State Cattlemen’s Association. 
Each year, a Minnesota chapter showcases experienced cattlemen, innovative techniques, and quality beef set-ups by 
hosting approximately 700-900 participants and vendors from around the state and country to tour area farms. Registrants 
will have access to over 50 agricultural-related businesses featuring new products and services available to cattlemen through 
the Trade Show.

The Beef Tour and Trade Show will be July 13. This year’s tour begins in Worthington, a town in southwestern
Minnesota, just miles from Iowa and South Dakota. The trade show and tour headquarters will take place in the spacious 
and well-equipped Worthington Arena. The Arena is on the Nobles County fairgrounds, just off of I-90 and not far from 
Highways 59 and 60 that both intersect Worthington. Worthington has several accommodation options including a 
beautiful campsite on the shores of Lake Okabena. Learn more about Worthington at worthingtonmnchamber.com.

The Tour will feature farm stops in Rock and Nobles counties, highlighting the cutting edge in beef production. Breakfast, 
lunch, and steak supper is included with paid registration to the Summer Beef Tour and Trade Show. We are looking for 
interested sponsors and Trade Show vendors for the event. The Rock-Nobles Cattlemen are proud to be partnering with 
The Globe in organizing the sponsorship process for 2021 tour. A Sponsor/Vendor Sheet which lists various sponsorship, 
vendor and marketing options is attached. You will be receiving a correspondence from a Globe marketing associate to 
secure your spot as a participant in the Minnesota State Cattlemen’s summer tour and trade show. If you have any questions 
about this event please do not hesitate to contact me.

We are very thankful for your past and continued support of the events that happen throughout the year. This Sponsor 
sheet is also your opportunity to receive the same benefits you have in the past with tickets to the annual banquet, 
June golf outing and other ways we thank you for the on going partnership with the Rock/Nobles Cattlemen Association.

Thank you for being a part of this years tour and trade show.

We look forward to hearing from you.

Jay Bakken, Chairman
Rock-Nobles Cattlemen’s Association
jsbakken918@gmail.com

Rock and Nobles County are located in extreme Southwest Minnesota along the Buffalo Ridge, the wind capital corridor of the 
upper Midwest. The largest towns in the counties are Worthington in Nobles, and Luverne in Rock. Worthington, the start of the 
Tour, is located approximately 55 miles East of Sioux Falls, South Dakota, and 55 miles South of Marshall, Minnesota. Rock 
County is home to the historic Blue Mounds State Park and the Brandenburg Art Gallery that displays the work of native son, 
and noted wildlife photographer Jim Brandenberg. More information about Luverne and Rock County, including tourist and 
lodging information, can be found at http://www.luvernechamber.com. Nobles County and Worthington information is online 
at: http://www.worthingtonmnchamber.com.
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The Kelliher Cattle Company be-
gan in 2019 when I was asked to 
teach an agriculture elective course 
for our high school .  After a strategic 
planning session with Rachel Gray of 
Little Timber Farms, we decided that 
working with cattle would be a good 
option and owning cattle would be 
a great hands on experience.  At the 
next school board meeting I asked for 
cattle instead of curriculum and to my 
surprise, they said yes .

Three seniors and one junior joined 
my class the first year.  Those four 
young ladies would be the influence 
for the pathways that our class would 
take and the things we would learn.  

One of the girls was going to college 
for entrepreneurship so we decided to 
create a company .  They named it the 
Kelliher Cattle Company and designed 
a logo to use on promotional products . 
Another student was pursuing a career 
in the medical industry so we learned 
about the reproductive anatomy of 
cattle and helped Little Timber Farms 
with ultrasound exams.  The girls were 
able to see the calf in utero and learn 
how the veterinarian would sex the 
calf and determine the fetal age .  They 
were also able to learn data systems 
and how ranchers use EIDs.  

Another item the girls wanted to 
learn was branding.  They chose 
freeze branding and designed their 
own brand.  Since we didn’t have a 
lot of money to work with, we were 
offered a barter.  Little Timber Farm 
wanted a logo and offered the girls a 
branding iron for a logo .  The girls 

branded their three steers in January . 
The girls wanted to teach the elemen-
tary students about agriculture in our 
area so they coordinated an Ag Fair 
with live animals and representation 
from many of our local commodi-
ties .  They also set up a booth at our 
local Ag Expo where they talked to 
people about their program and sold 
KCC hats and thermal mugs .  Covid 
stopped our class from participating 
in many events that spring .

This year I have 8 sophomores and 
they have chosen to strategically pur-
chase their cattle .  Before buying their 
cattle, we watched the markets and 
online auctions .  The students started 
to build a plan for the year. They were 
able to travel to Neft Farms where they 
picked out the two heifers and two 

steers they wanted to purchase.   They 
plan to sell the steers at the sale barn 
and sell the heifers as hanging beef .  
They have learned about the feed ra-
tions that our cattle are given and even 
went after school to help grind feed.  

The Cattle Company has been think-
ing about a five year plan while they 
develop new promotional items, mar-
ket their beef, and plan a fundraising 
banquet .  Their goal is to build a pro-
gram that they can stay in for the rest 
of their high school years and build a 
school herd.  Tim Neft of Neft Farms 
has given us half interest in two re-
placement heifers and the students are 
now making decisions about genetics 

for the future of their herd .

The Kelliher Cattle Company will 
be having their first annual fund-
raising banquet and live auction on 
March 14th, 2021 at the Northern Es-
cape Venue in Hines, Minnesota .  The 
Cattle Company is also looking for 
more live auction items .  At this time 
they have a bred heifer from Little 
Timber Farms, Dectomax from Zo-
etis, 10 units of semen from Thomson 
Farms, a custom branding iron from 
L&H Branding Irons, and a lamb for 
meat or breeding, among other items . 

You can RSVP for the event or 
sponsor the Cattle Company by visit-
ing www.kellihercattlecompany.com.  

Minnesota School Incorporating 
Cattle in Curriculum

By Amy Mastin – 
Kelliher Public School
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  Hi, I am Tom Olson third generation rancher and owner 
of century farm, Olson Stock Farm I along with my son Levi 
and help from other family members have a 200 cow/calf op-
eration two miles from the shores of Lake of the Woods in 
northern MN.

    Over the years I have seen many changes from 50hp trac-
tors to 350hp, small bales and hay stacks to wrapped haylage.  
Four hundred pound weaning weights to six hundred. Grazing 
an additional 90 days  or more a year on better grass thanks 
to intensive grassing and cover crops. I find it very interesting 
what we can do to improve pastures and the different plant 
species we can grow for our livestock to graze.

    I have been involved with the cattleman ever since a 
neighbor invited my Dad and I to a local meeting after a few 
years I realized how important being supportive and involved 
was. I am now the president of Northwestern Stockmens and 
am on the MN Beef Council board of directors.

   Local, state, and national beef associations all have there 
place . Each one serves us on a different level but all are there 
to help us back on the ranch, working with different aspects of 
government helping to make or stop from getting made laws 
or regulations that effect our operations .

    I would like to thank all past and present officers, direc-
tors, members, sponsors, and supporters who have given of 
there time and resources .

    To fellow cattlemen and women I would like to encourage 
you to step up and do your part in supporting the organizations 
that help make our jobs easier and more enjoyable knowing 
we have these ones in our corner fighting for us.

Member Spotlight Olson Family

back row: Jenna & Levi, Erin holding Joel, Tom, Daughter Deanna and husband Darby Block
front row: Henry, Theodore, Britta, Thor, Mandie (Missing from this picture Levi and Jenna’s fourth son Beau)

Minnesota 
Cattlemen Webinars

The current pandemic has increased the Minnesota 
State Cattlemen’s number of webinars available for pro-
ducers and those have been recorded for your viewing at 
a later date! All up coming and past webinars hosted by 
the MSCA can be found on the Minnesota State Cattle-
men’s website: www.mnsca.org/communications/webi-
nars. If you cannot access or find a webinar, please reach 
out to Allison allison@mnsca.org. Watch the Policy Pen, 
Facebook and our website for future topics.    
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dren came along, and I was 
blessed to have 3 girls. We 
made our journey back to Min-
nesota to live on Schiefelbein 
Farms where we have spent 
the last 18 years. Shelby (24) 
our oldest daughter graduated 
from Texas A&M with a de-
gree in Animal Science and 
Business. She is now mar-
ried to Connor and works for 
Cactus Feeders in their Cac-
tus Cares Division. I am ex-
tremely proud of the work she 
does with Cactus Cares as she 
strives to make a difference 
in the communities where 
Cactus Feeders are located . 
Her husband, Connor, is set 
to graduate with his doctorate 
degree in Poultry Science in 
May from Texas A&M. Our 
middle daughter, Abbey (21), 
is in her junior year at Kansas 
State University where she 
is majoring in Food Science. 
She was part of the 2020 

Kansas State Meat Judging 
Team and this summer will be 
completing an internship with 
ConAgra Foods in Omaha in 
Research and Development . 
Bailee (18) is our young-
est and is at Oklahoma State 
University majoring in Ani-
mal Science and Agricultural 
Communications. Bailee was 
selected as a McKnight Lead-
er for OSU and has already 
signed up for the collegiate 
cattlewomen group on cam-
pus . 

So now that the girls are off 
to college, I wanted a new chal-
lenge. I look forward to work-
ing with all the cattlewomen 
in the state. We are moving in 
such a positive direction with 
Mouser Hereford hosting a 
WIRED (Women In Ranching 
Education and Development) 
on July 24, 2021. Mark your 
calendars and stay tuned for 
details on this great program .  

We also selected the 2020-
2021 beef ambassador team .  
Congratulations to Kestlyn 
Willert (University of MN), 
Hayler Mouser (Tenstrike), 
Audrey Redalan (Chatfield) 
and Emma Heiden (Rushford). 
I look forward to watching 
this team develop and spread 
the positive message about 
beef .  You should also check 
out our website – www.mn-
cattlewomen.org. Thanks to 
Rosemary Gustafson we have 
a new design and look. I highly 
encourage everyone to sign up 
or renew their membership on 
the website.   

So, here’s to a New Year. 
Here’s to hoping that everyone 
stays safe and healthy in 2021 
and to the best year yet for MN 
Cattlewomen and men.

Please feel free to contact me 
at jschiefel@meltel.net, if you 
have any thoughts, concerns or 
questions.

Schiefelbein . . . continued from page 2 Gray . . . continued from page 2

Ford . . . continued from page 2

industry .
Our operation began as 

a cow/calf operation. Like 
many people, we raised our 
own heifers. Over the last few 
years, I have found a passion 
for raising and developing 
bred heifers . Our primary fo-
cus is our bred heifer develop-
ment program . 

I am excited to have been 
elected as the Cow/Calf Chair 
for the MN Cattleman’s Asso-
ciation. I am looking forward 
to being involved in the craft-
ing of policy that will affect 
the cattle producers of our 
state . 

For many, February can sig-
nal the beginning of calving 
season . I hope that you have 
your supplies ready and the 
cows are looking good. I know 
for myself it always helped to 
check the meds, make sure 
things were not outdated and 
that I had a fresh bag or two 
of colostrum replacer on hand 
just in case . Around here, that 
also meant stocking up on cof-
fee and snacks for the calving 
shack . I hope that your calv-
ing season goes well, that the 
cows calve easy and the calves 
jump up to nurse .

cattle industry - both in asso-
ciation work, on the farm, and 
near the show ring. Addition-
ally, I serve as the Executive 
Secretary of the Minnesota 
Angus Association . I look for-
ward to serving the members 
of MSCA for the next year 
and to continue my efforts to 
advance and grow the cattle 
feeding sector in Minnesota . 
My goal as chair is to be avail-
able to our members and serve 
as a liaison between you, the 
member, and those in St Paul 

and DC. Now more than ever, 
it’s important for MSCA to 
have a seat at the table on leg-
islative and regulatory efforts 
that may hinder the success of 
the cattle industry . Addition-
ally, I will continue the con-
versation regarding price dis-
covery, market access and the 
need for additional packing 
capacity within our state and 
across the country . Feel free 
to contact me with any of your 
concerns, my information is 
listed in this publication .

CHECK US OUT ON THE WEB AT 

www.mnsca.org
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CALL TODAY!

HOLSTEIN STEERS • BULLS
FED COWS • LEAN COWS
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Well, if you are still 
reading past the title 
of my column, then 

we are making progress. The topic 
of sustainability is one we have 
been talking about for years and the 
response has been mixed. Some of 
you are interested in this topic, some 
of you get mad, and many of you just 
allow your eyes to glaze over. I believe 
all three reactions are warranted due 
to the many ways this topic has been 
presented .

I have seen just about every 
presentation imaginable on 
sustainability, and to be honest, I have 
had all three reactions myself . I have 
seen the talks where cattle production 
is the root cause of climate change, 
and we must be more sustainable 
to save the planet . I have seen the 
talks where everybody else is to 
blame for climate change, and cattle 
production is actually the solution . 
There are presentations on consumer 
expectations, political ramifications, 
media hype and more . Every speaker 
has their own approach, their own 
appeal, and many times, their own 
science or facts .

Political science seems to power far 
too much of this discussion . Remember 
when the Food and Agriculture 
Organization of the United Nations 
released Livestock’s Long Shadow 
back in 2006? That report erroneously 
stated that livestock is responsible 
for more greenhouse gas emissions 
than transportation. The U.N. report’s 
allegations against livestock have been 
debunked and discredited, but here we 
are 14 years later, and that report is 
still being used against us . Activists 
who have committed every ounce of 
their being to their cause are rarely 
swayed by facts. Political science is 
their preferred tool and that is why 
they are not deterred from using the 
U.N. report knowing it is wrong.

Activists’ passion and commitment 
to their beliefs is one reason this 
topic is so difficult to navigate. It is 
hard to have productive and rational 
discussions about sustainability under 
passionate circumstances . To be fair, 
our passions run high, too. We work 
hard to protect our natural resources, 
and it does not sit well when our 
own commitment is questioned. The 
difference is that we live on the land, 

and actually manage these resources 
while the activists fight behind a 
computer screen .

Our connection and dependence on 
natural resources is the reason we must 
lead and tackle sustainability head-
on. As former NCBA president J.D. 
Alexander said, “If you’re not at the 
table, you’re on the menu.” Regardless 
of how you feel about climate change 
and sustainability, the issue is not 
going away. We hear about this from 
consumers, foodservice, retailers and 
the government . President Biden has 
made it abundantly clear that tackling 
climate change is one of his priorities . 
Each group has a different take on 
what sustainability is, so that gives us 
a unique chance to engage and take the 
field playing offense.

Some perceive sustainability as 
nothing more than the government or 
other groups trying to tell us how to 
produce cattle . That perception is not 
wrong, but I believe we can change that 
viewpoint. Many of you are producing 
cattle on land that has been in your 
family for generations . If that is not 
sustainable, then what is? Longevity 
and success are how we play offense. 
Sustainability is about showcasing 
the great work this industry has done 
for years in protecting the land. We 

can produce the same amount of beef 
we did in 1977 with one-third fewer 
cattle. We improved our production 
practices to achieve this, and it is 
important to remember we did it 
without the government telling us 
what to do. We remain committed to 
continual improvement, so that means 
our industry will get even better 
at maximizing beef production on 
increasingly limited acres .

Oh, and talking about acres, we must 
showcase the upcycling superpower 
of cattle. Upcycling is where we take 
plants of little or no value to us as 
humans, such as grass, and allow cattle 
to graze on them in order to convert 
their stored energy into the best-
tasting protein on Earth . Our role in 
upcycling is one we can use to lead the 
discussion around cattle production 
and sustainability .

I am going to spend more time in 
future columns digging into the facts 
we can use to lead this discussion, 
but for now, I am asking that you 
take another look at sustainability 
and recognize the strategic nature of 
charting our own course on this subject 
rather than having to play defense 
against more rules, regulations and 
restrictions. The time is now. Leaders 
lead!

Sustainability. Yes, I Said Sustainability
By Colin Woodall, NCBA CEO

Clearwater Cattle Compan� 
Leonard, MN* Cowphonc: 218.766.8021

Registered 5lack Angus 5ulls 

Keith & Karen Gebhardt

Reg: 19921576
FHF Bomber 0201

BW .9   WW 82   YW 134  Milk 16  $B 146 $C 255
BW 82  205 day  Wt 745

Casino Bomber N33 x Spr A Dora 456

Reg: 19852427
Skeeter Creek Resource 021

BW 3.1  WW 58  YW 111  Milk 30  $B 114  $C 196
BW 98  205 day Wt 768

SAV Resource 1441 x Skeeter Creek Princess Y18

Reg: 19861665
FHF Gold Rush 0164

BW 3.2  WW 86  YW 155  Milk 23  $B 181  $C 289
BW 86  205 day Wt 778

EZAR Gold Rush 6001 x FHF Miss Barbaras Chisum

Jake Thompson 218.329.9293
  fourhillfarms2@yahoo.com

Keith Gebhardt 218.766.8021
         kageb2@gvtel.com

Bryan Ramsrud 218.556.1568
skeetercreekranch@gmail.com
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Request a sale Catalog from one of the Sale  Partners:

Reg: 19856225
Skeeter Creek Broken Blade 004

BW -.1   WW 68  YW 108  Milk 18  $B 120  $C 224
BW 86  205 day Wt 693

KM Broken Bow 002 x Skeeter Creek Rachel D10

Reg: 19830586
CLWTR ValueBull 46-G68

BW 1.2  WW 54  YW 96  Milk 27  $B 127  $C 205
BW 78  BD 8/11/2019 

Jindra 3rd Dimension x Clearwater Lady Value

Reg: 19837143
CLWTR TrapperMan H64

BW 5  WW 71  YW 109  Milk 33  $B 125  $C 239
BW 99 BD 3/10/2020

Paintrock Trapper x Clwtr T12 Lady Excitement E07

Top 2% WW
Top 10% YW

 1 of 3 Full Brothers All in the 

Top 1% WW, YW

• Registered Cow/Calf Pairs
• Open Registered Yearling Heifers
• Commercial Yearling Replacement 

Heifers

Get More Genetics for your Dollar!!

Semen Tested
Free Delivery

Volume Discounts
Free Keep to May 1st
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What is management?
Management is a general term that 

could mean something different to ev-
eryone. A difficult term to define, man-
agement often refers to the day to day 
operations of the farm and is pointed 
to as the most important predictor of 
success . Despite the lack of an indus-
try-wide agreed upon definition, UMN 
Extension views the following as the 
components of management .

Basic husbandry
Basic husbandry is just like it sounds, 

the basics . Think of this as animal care 
101. Water, shelter, cleanliness, and 
low-stress handling are all components 
of basic husbandry . Animals are health-
ier and more productive when they are 
hydrated, clean, dry, and handled with 
minimal stress. Water is without ques-
tion the most important nutrient and 
should be accessible for all animals at 
all times. Shelter doesn’t necessarily 
always mean a roof overhead, a well 
maintained bedded pack and a wind-
break can mean shelter as well, animals 
need protection from the elements in 
some way. Cleanliness prevents dis-
ease, promotes cow comfort, and in-
stills a sense of pride in your operation . 
Low-stress handling is a must for all 
operations . Basic stockmanship is an 
essential skill for all people on the farm .

Nutrition
In general, a healthy rumen equals a 

healthy cow. The ration and how it is 
delivered impacts growth, productiv-
ity, immune status, and reproduction . A 
correct body condition score combined 
with a balanced mineral status creates 
healthy cows and healthy offspring. 
Quality ingredients are a must for op-
timal health and productivity . Argu-
ably, water should also be included in 
this category as it is the most important 
nutrient and drives dry matter intake . 
Important to note, the on-paper ration 
and the actual ration the cows eat rarely 
match . Correct ration formulation is 
crucial, but how, where, and when it is 
delivered is an equally important aspect 
of nutrition .

Communication
Communication is key to any rela-

tionship . This includes communication 
with employees, partners, nutritionists, 
veterinarians, milk haulers, pretty much 
everyone that you work with. Clear 
communication of expectations, pro-

tocols, responsibilities, and treatment 
of animals trickles down from the top. 
Keep in mind this might include need-
ing to use languages other than English . 
Additionally, keep in mind that even 
when translated not everyone is literate, 
so pictures and in-person teaching have 
the biggest impact . Employee train-
ing is a huge piece of communication 
and the operation’s success depends on 
well-trained employees.

Preparation
Prevention is better than treatment . 

Be proactive rather than reactive. Look 
ahead and be as prepared as possible for 
the different possibilities . Finding and 
stopping an issue before it gets going 
will always be superior to moving after 
something is engrained. In many ways, 
this category ties in with everything 
else . Communication, basic husbandry, 
and nutrition all play a part in being 
prepared . 

Adaptation
When it comes to farming, things 

don’t go as planned. The ability to adapt 
to these changes is crucial for livestock 
success . Again this category leans on 
others, being prepared makes it easier 
to adapt, having great communication 
skills moves the new plan forward, being 
constantly vigilant with basic husbandry 
mitigates the impact of changes to the 
plan. Adapting requires knowledge of 
the system as a whole and intuition for 
how pieces of your operation fit togeth-
er. The better you know the system, the 
easier it is to adapt when necessary. 

Evaluation
There isn’t a way to know if some-

thing is working unless you evaluate an 
outcome. When anything is implement-
ed, plan to measure an outcome to de-
termine success before it is implement-
ed . Evaluating current practices and 
protocols creates efficiency by elimi-
nating practices that are not beneficial 
and keeping those that show measured 
improvement for the operation . 

Attention to detail
Often the success of a particular piece 

of the system is reliant on attention to 
details . Cleanliness in particular is root-
ed in attention to detail . Micro-manag-
ing is not recommended but instilling 
the same attention to detail you would 
take with a task in your employees is 
recommended . Attention to detail is 

tied directly to your farm’s culture and 
the pride you and your employees take 
in their role on the farm .

Established farm culture
Your farm should have a distinct feel-

ing to it, an identity that gives you and 
your employees pride in working on the 
farm . Creating a positive environment 
with shared goals makes for an easier 
workday. While some of the ways we 
create farm culture may seem small, they 
have a huge impact on your success .

Creating your Farm’s culture
A culture is a set of shared attitudes, 

values, goals, and practices that char-
acterizes an institution or organization . 
The culture you set on your farm will 
influence how people prioritize work 
and do their jobs. Spend some time 
thinking about what is most important 
to you as a business owner.  Some ex-
amples are cleanliness, safety, animal 
care, and milking efficiency. Consider 
the values and goals you have already 
outlined and how those fit into the cul-
ture you want.

Hiring and Training
Hire employees who take your cul-

ture seriously, and through the entire 
hiring and training process emphasize 
how important it is to you.  Talk about 
the informal ways in which you envi-
sion the farm being a work environment 
that encourages your identified values 
and goals .  Also teach about parts of the 
current culture that you’re working on 
changing . You could say, “You may no-
tice that a few people take shortcuts on 
certain jobs. We’re working on build-
ing a culture that encourages safety .  
My expectation is that you will take all 
proper safety precautions regardless of 
what others may still do.”

Set An Example
Farm culture isn’t about what you 

say, it’s about what you do.  A leader’s 
influence is very strong, and that is no 
different on the farm.  Setting an exam-
ple will show everyone on your farm 
what the expectation is, and prove that 
you are no exception to the expectation

Give and Get Feedback
Feedback plays a major role in any 

organization, and it allows you to know 
what works and what doesn’t as you de-
velop your farm culture .  Keep in mind 
that feedback is a two-way street.  You 
should not only give feedback on per-
formance but listen to feedback from 
others on practices that are and aren’t 
working.  This is also a great way for 
others on the farm to share their ideas 
and become invested in being a part of 
the farm culture .

Make It A Group Effort
Everyone is responsible for upholding 

farm culture, and one individual should 
not be blamed for a mistake .  Your farm 
culture should make everyone comfort-
able enough to correct mistakes or find 
solutions.  Work with everyone on your 
farm to understand that if something 
does happen, it’s due to a failure of the 
whole system, not one person.

Measure and Reward Success
Decide how you measure the effec-

tive practice of your farm’s culture.  
Determine as a team how you want to 
measure your success.  Next, decide 
how you reward effective performance.  
Ideas include monetary bonuses, a piz-
za party, or even just verbal recogni-
tion.  Include everyone in deciding how 
this step looks; it is important to know 
what motivates people.

Ruminate on That - 

Commentary from 
Dr. Joe Armstrong 
and Emily Krekelberg 

Joe Armstrong DVM, UMN Cattle Production Systems Extension Educator and Emily 
Krekelberg, UMN Farm Safety and Health Extension Educator.
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In the aftermath of 
any election cycle, there 
is always a leadership 

shakeup . Members of Congress lose 
their elections, retire, or seek different 
leadership posts leaving open positions 
on many important committees . 

NCBA works with a host of 
committees each year, but, for our 
industry, the most important changes 
are Rep. David Scott becoming the 
chairman of the House Agriculture 
Committee, Rep . GT Thompson as 
House Agriculture Committee Ranking 
Member, and Rep. Bruce Westerman as 
the next ranking member of the House 
Natural Resources Committee. Both 
committees will be critical over the 
next two years in shaping policy that 
affects the cattle industry . Most of the 
congressional committees do not garner 
much media coverage, but make no 
mistake, committees do the everyday 
policy work that keeps Congress 
running .

Congressional committees are the 
gatekeepers sifting through hundreds of 
bills and deciding which policies will 
progress in the legislative process . They 
are also the workhorses and brain trust 
of Congress, developing and writing 
policy destined to become law. 

NCBA is in constant contact with 
committee leaders to ensure our 
members are not only well-represented 
but that fresh ideas from our own 
producer-driven policymaking process 
are considered . These leaders might 
be new to their positions, but we have 
known many of them for a long time 
and consider them friends. We make 
sure that all these committee leaders 
know our issues and know where we 
stand on emerging topics. There will 
be no time wasted getting them up to 
speed. We will hit the ground running 
in the 117th Congress and aggressively 
pursue the policy priorities that are 
decided at the beginning of each year .

I often get asked about NCBA’s 
proactive outreach methods along with 
our strong and successful political 
action committee (PAC). Our NCBA-
PAC is closing an exceptionally 
successful year, despite quarantines and 
lockdowns that have kept other PACs 
dormant. Our network of state affiliates 
also represents a powerful force across 
the country and especially on Capitol 
Hill as politicians seek support from 
their constituents back home . 

Most importantly, politicians and their 
staff in Washington reach out to NCBA 
as a resource and recognize that we are 

the trusted leader and definitive voice in 
the U.S. beef industry. Our grassroots, 
loyal, member-driven support is second 
to none and this garners the attention of 
policy leaders, especially as we work on 
such a comprehensive range of issues . 

Our team, on any given day, is 
working on everything from the second 
round of Coronavirus Food Assistance 
Program (CFAP) payments, to battling 
the deceptive labeling of fake meat 
companies, to ensuring that the Dietary 
Guidelines of America recognizes the 
nutritional benefits of beef. We are 
proud of the work we do and the wins 
we have secured for our members. 

As we begin 2021, I am looking 

forward to the unveiling of our yearly 
policy priorities and continuing to 
showcase the work of our members 
to lawmakers on Capitol Hill. The 
groundwork laid by NCBA over the 
past year gives cattle producers a 
tremendous edge in the future and 
we owe a debt of gratitude to each 
NCBA supporter across the nation. 
I’d like to thank each and every one 
of you for all you do for our industry 
and our Association. 2020 was a tough 
year for everyone, but 2021 brings us 
opportunities to continue our forward 
momentum with policy wins and I am 
excited to see where the year takes us.

New Committee Leaders, Same Mission 
By Marty Smith, NCBA President 

NCBA is nothing 
without grassroots 
engagement and 
leadership. A simple 
statement, but 

one that is not always appreciated 
by members and detractors alike. 
However, the grassroots process 
was on full display during the 
Cattle Industry Summer Business 
Meeting in Denver. It started with the 
commitment by NCBA’s offi cer team 
to have the meeting in-person, and 
to also allow virtual engagement to 
ensure that everyone who wanted to 
participate in debate had that option. 
While some may have questioned 
the decision to meet, we proved we 
could do it safely. We also proved 
once again that we can adapt, 
overcome, and persevere in the face 
of disruptions. 

Our team worked tirelessly to 
set up the technology and process to 
hold the hybrid virtual and in-person 
meetings, and while it may have taken 
much longer to vote than it usually 
does, every vote was counted and the 
process was conducted with integrity. 
The outcomes may not have pleased 
everyone, but nobody can question 
the respectful forum we provided for 
discussion and voting.  

Our grassroots process was put 
to the test with the marathon six-hour 
Live Cattle Marketing Committee 

meeting. It’s been a while since 
we’ve had a spirited debate like that. 
That spirited debate demonstrated 
that our process works because it 
was producer members debating 
in a committee led by producers 
that resulted in actions voted on by 
producers. It’s also very important 
to note that the big packers did not 
attend or vote. This was a producer 
discussion. 

Cattle production takes place 
in all 50 states, but the issues and 
concerns of cattle producers vary 
greatly. What concerns producers 
in Michigan may not be the same as 
those impacting cattle production 
in Hawaii. That is the challenge we 
have as a national association, and 
it is all the more reason to have 
robust debate. We can’t allow that 
debate to tear us apart, because we 
are stronger when we speak as one 
industry. Our voice on Capitol Hill has 
the sway it does because we are the 
oldest and largest national association 
representing cattle producers. 
The fact we advocate on behalf of 
member-directed policy reinforces 
that we are the voice of cattlemen and 
cattlewomen in Washington.  

Being heard transcends the policy 
process. The producer members 
of our Executive Committee also 
determined that there is no need to 
fi ght the process currently underway 

to gather signatures on a petition 
calling for a referendum on the 
future of the Beef Checkoff. It was 
our association that helped get the 
Beef Promotion and Research Act 
passed as part of the 1985 Farm Bill. 
It includes a provision that allows for 
producers to take action to determine 
if the checkoff needs to continue. We 
helped include that provision, and we 
fully respect and support producers 
who want to sign the petition. Our 
only request is that the process be 
transparent and above board. To date, 
we have seen at least one attempt to 
get producers to sign the petition by 
offering to enter their names into a 
drawing for $100.  

We’re proud of the Beef Checkoff 
and the work we do as a contractor, 
and we see this current scenario as a 
way to showcase that work. While the 
Beef. It’s What’s For Dinner. tagline 
typically gets a lot of attention, there 
is much more to the work we do as 
contractors. Our checkoff-funded 
nutrition research and outreach has 
been a powerful tool in our efforts to 
keep beef at the center of the plate 
during review of the 2020 Dietary 
Guidelines for Americans. If we were 
to lose our place on the guidelines, 
it would impact our ability to have 
beef served in schools, military bases, 
and other Federal programs. The 
nutrition research conducted would 
be much harder to complete without 
the checkoff investment. We hope 
producers keep this fact in mind 
as they decide whether to sign the 

petition. 
Regardless 

of the venue or 
issue, your voice 
deserves to be 
heard, and NCBA 
will continue 
to provide that 
opportunity. 
Those who 
question that or 
tell you that the 
packers make 
the decisions 
were not at 
our Summer 
Business Meeting 
and fl at out 
don’t know what 
they are talking 
about. I’ll close 
the way I started 
by saying that 
we are nothing 
without your 
engagement and 
leadership.     

Defending Your Right to be Heard
By Colin Woodall, NCBA CEO

YOUR 
RIGHTS 

WORKING TO PROTECT
YOUR 
LEGACY&

2020 Policy Priorities
Fake Meat 
Trade and Market Access 
Climate Policy 
Cattle Markets
Regulatory Reform www.NCBA.org

KEEP US WORKING 
FOR YOU!

JOIN TODAY!

Permit Changes . . . 
continued from page 3

informed of outcome of the 
comment period . Right is a 
chart depicting the new pro-
posed feedlot fees . Based 
on the MPCA timeline, The 
MPCA is planning for a stake-
holder meeting in February 
2021 on preliminary draft 
language it intends to release 
with a goal to adopt the rules 
in the spring of 2022 . 

nin of Lamberton, MN as President-Elect; Jake Thompson of 
Barnsville, MN as Vice President; Angie Ford of Slayton, MN 
as Feeder Council Chairman and Rachel Gray of Blackduck, 
MN as Cow/Calf Council Chairman. Newly appointed Regional 
Directors include Ben Kleinwatcher, of Strandquist, MN as Re-
gion 1 Director; Eric Mousel from Jacobson, MN as Region 2/3 
Director; Ralph Hanneken of Royalton, MN as Region 5 Direc-
tor; Russ Penning from Wilmont, MN as Region 7 Director and 
Amanda Armstrong as Region 9 Director . 

If you have any questions throughout the year, please feel free 
to reach out to anyone of these MSCA leaders or Allison and 
Katie in the office to address your questions. Contact information 
can be found on page 2 . 

Convention . . 
continued from page 1

Feedlot type Fee name Fee type Construction Animal units Current fee Initial New
      proposed fee proposed fee

Permitted General Annual   $345 $345 $445
  Permit
  Application No  $620 $620 $620
   Yes  $320 $1,240 $1,240
 Individual Annual   $1,230 $1,230 $1,330
 Permit
  Application No  $1,860 $1,860 $1,860
   Yes  $1,860 $2,480 $2,480
Registered  Registration Annual  10 to 299 .9 AU $0 $12 .50 $0
    300 to 499.9 AU $0 $25 $25
    500 to 999 .9 AU $0 $50 $50
    CAFO w/out $0 $175 $175
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COVID-19 is far from 
over, but most of us 

cannot help but look towards recovery 
or what it will take to get there. Vaccine 
news at the end of 2020 was hopeful, 
but we are still several months away 
from large scale roll-outs. The U.S. 
economy is wavering. High weekly 
jobless claims have continued, even 
with unprecedented stimulus and aid 
rolled out by the U.S. government this 
past summer . The stock market reached 
new record-highs at the end of 2020, 
while increases in tent cities sprang up 
across many metropolitan areas and 
added to the already muddled picture 
of the aggregate U.S. economy. Many 
believe more stimulus will be necessary, 
while others are worried about the debt 
position of the U.S.

There are no clear answers, but a 
few items to consider. The first is that 
the U.S. is not in this pandemic alone. 
Other countries, too, are battling large 
COVID-19 case numbers, teetering 
economies, and have had to roll out 
aid packages . The condition of these 
countries and their path forward will 
affect currency exchange rates and how 
it relates to the U.S. The relationship 
of currency exchange rates is largely 
underpinned by three driving economic 
factors: growth rates of economies 
in relation to each other, comparable 
interest rates, and the role of the U.S. 

dollar as the reserve currency and a safe 
haven asset . 

Since the end of World War II, the 
U.S. dollar has been the world currency 
and has benefitted from outside 
interests considering it a safe asset . 
Events such as The Great Recession 
of 2008 and COVID-19 have called 
into question its position as the reserve 
currency because of the large stimulus 
measures taken to right the U.S. 
economy causing large increases in the 
number of dollars circulated . There is 
a direct link between monetary policy 
and exchange rates. At times, the global 
demand for U.S. dollars exacerbates 
the effects of those policies, but when 
the demand for U.S. dollars wanes, the 
more precarious position is for the U.S. 
dollar. The U.S. dollar is not likely to 
be usurped anytime soon by alternative 
currency, but that event would likely 
change how monetary policies affect 
U.S. dollar valuations.

The positive news in 2020 is that 
other governments have also used 
their own policies to support their 
people and economies and, in turn, 
that effected their currency valuations 
as well. For example, consider our 
primary agricultural trading partners: 
Canada and Mexico. Using November 
averages compared to a year ago, the 
U.S. dollar has appreciated (takes more 
U.S. dollars to equal one Canadian 

dollar) relative to the Canadian dollar 
by 1 .3% . In the same comparison for 
Mexico, the U.S. dollar has depreciated 
(it takes more Mexican Pesos to equal 
one USD), by about 5.5%.  

There has been incredible volatility 
in the U.S. dollar this year. March saw 
a decline in the U.S. dollar followed 
by a sharp increase in April .  Across 
most key U.S. trade partners, the U.S. 
dollar value strengthened considerably 
in April and has since slid lower. The 
LMIC tracks currency rates from 
Argentina, Australia, Brazil, Canada, 
China, Europe, United Kingdom, Hong 
Kong, Japan, Mexico, New Zealand, 
Russia, South Korea, and Taiwan. All 
those exchange rates are showing their 
currencies have strengthened relative 
to the U.S. dollar, similar to Canada. 
The exceptions have been Argentina, 
Brazil, Russia, and Mexico. Most of 
these currencies have strengthened 4% 
or more, with Australia, New Zealand, 
and Taiwan increasing more than 6% 
compared to a year ago relative to the 
U.S. dollar.

The impact has made U.S. agricultural 
commodities less expensive than they 
were a year ago for most countries. The 
downside, though, is relative to other 
countries, Mexico is a significant player. 
The U.S. dollar and Mexican Peso have 
moved in opposite directions, and U.S. 
goods are more expensive.  

Unfortunately, for the U.S. and 
other countries, the end of 2020 is not 
likely to end the need for government 
intervention to help support economies . 

By most assessments, the U.S. dollar 
is expected to further weaken. More 
concerning is the U.S. currency’s place 
in the world. In the past, high demand 
for the U.S. dollar as a safe haven for 
uncertainty has provided support for 
the value of the dollar relative to other 
currencies . Other products have gained 
interest as safe havens in 2020 . Gold 
has historically been a hedge against 
inflation and uncertainty, but Bitcoin 
too is emerging for the more tech-savvy 
and risk tolerant . Bitcoin is projected 
to hit a new all-time high at the end of 
2020. It’s unlikely gold or Bitcoin will 
surpass the U.S. dollar in the short or 
medium term, but they are offering 
opportunities to diversify . It does 
add further to the uncertainty of what 
the U.S. dollar’s role is as the world 
emerges from COVID-19 .

As we look at what lies ahead in 
2021, exchange rates is just one more 
element to the bigger picture that can’t 
be controlled. However, from an export 
perspective, a weak U.S. dollar may 
provide some opportunity for U.S. beef. 
Offsetting that opportunity, competitor 
exchange rates could weaken. Australia, 
one of the U.S.’s top competitors in 
beef exports, has seen its currency 
weaken relative to the U.S. dollar as 
2020 ends. The U.S. is expected to have 
plenty of animal protein on the market 
in the coming year. Exports can help 
moderate the effects of large supplies, 
but exchange rates and importing 
country’s economies provide a great 
deal of unknowns.

The U.S. Dollar 
By Katelyn McCullock,  
Director of the Livestock Marketing Information Center 

Breitkreutz . . . continued from page 2

be actively involved in the MSCA and other great organizations.
 With 2020 being handled mostly virtually, we have had to learn and try many 

different ways to conduct the business of the MSCA. The annual convention was 
held virtually with very good attendance. I would be remiss if I didn’t sincerely 
thank Kelly Schmidt, Katie Davis and Allison VanDerWal for putting it all to-
gether .

We continue to have Executive and Quarterly meetings on our regular sched-
ule, and I would encourage you to contact myself or Allison if you have items 
that MSCA should be addressing. As the members of the MSCA, you guide and 
steer the organization to properly represent you and your farm or ranch . Thank 
you for your continued membership .

 We continue to watch our elected officials and regulatory agencies for policies 
that may affect our farms and ranches. These updates will come to you through 
the Policy Pen and via email regarding the necessity of future meetings or com-
ments .

 This winter has been a blessing for us to get projects done that couldn’t be 
done the last few years. Hope all is going well on your farm and ranch. 

CHECK US OUT 

ON THE WEB AT 

www.mnsca.org
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Sign Up a New Member Today - Help MSCA Grow!
Minnesota State Cattlemen’s Association/National Cattlemen’s Beef Association

MSCA/NCBA Partnered Membership Application Form
 Name ______________________________________ Phone ________________________ Email ________________________________

Questions Call:  or email:   

Address  ________________________________________________

City_______________________  State ________  Zip ____________
Type Ops:    Feeder      Cow-Calf        Seedstock       Stocker        Dairy      Associate

Method of Payment:     Check     Credit Card       Invoice Me

                                Credit Card Type:  __ Master Card   __ Visa    __ Discover
Card # _________________________________________________
     Expiration Date _______/________     Signature _____________________________________

Make Checks Payable to:           “MSCA” (No Cash Please)
                 Return Form & Payment To: MSCA Treasurer

Recruited By:   __________________________________________________

 MN State Cattlemen’s Association Dues …..  $50 

 Local Cattleman Association Dues (Optional)
   Local =  _________________________    
 NCBA Membership Dues (Optional)
   (Select the appropriate classification and add to MN State Cattlemen dues) 
 
 
 
 
 
 

                                                    Total Dues Enclosed This Membership   _______

(NCBA Dues )  _______

        (Local Dues )  _______

PO Box 12, Maple Plain, MN 55359

(763) 479-1011 mnsca@mnsca.org

Junior Dues . . . . .  $25

1-100 - $150
101-250 -$300
251-500 - $450
501-750 - $650
751-1000 - $900
1001 -1250 - $1150
1251 – 1500- $1400
1501 – 1750 - $1600
1751 – 2000 - $1900

Stocker/feeder - $150 + $0.38/head

Associate Dues
Individual - $150
Business - $200
Student (24 or younger) - $50

o YES I would like to receive the Policy Pen E-Bulletin

CENTENNIAL, CO (January 4, 2021) – A fun, 
rewarding and engaging opportunity is available 
for college students wanting to attend the 2021 
Cattle Industry Convention and NCBA Trade 
Show in Nashville, Tennessee, Aug. 10-13, 2021.  
A team of interns – vital to the success of the larg-
est annual meeting in the U.S. beef cattle industry 
– will gain first-hand experience and be able to in-
teract with leaders of every segment of the cattle 
and beef industry .

Up to 18 interns will be selected for this op-

portunity. They will be assigned to help many 
different staff members and attendees with meet-
ings and events and should be prepared to handle 
a wide range of responsibilities, from setting up 
the indoor arena, assisting at committee meetings 
and Cattlemen’s College to posting on social me-
dia and contributing in the NCBA booth. NCBA 
will strive to provide students time to maximize 
industry networking.

Students must be able to work Aug. 8 – 13, 
2021, in Nashville. They must be at least a junior-

level college student at an accredited university at 
the time of the industry meeting . Preferably they 
will have a background in, or working knowledge 
of, the cattle and/or beef industry, and must have 
a minimum 3.0 GPA. Students should be well-
versed in all areas of social media .

Interested students must complete a student in-
tern application and send college transcripts, two 
letters of recommendation and a resume . Dead-
line for applying is April 15, 2021 . 

Young Cattle Producers Can Get More Out of
2021 Cattle Industry Convention in Nashville


