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The end of March brought a long-awaited announcement re-
garding the CFAP payments. In this announcement, the USDA 
released details of their 4-part program. 

Part 1: Investing $6 billion to expand Help and Assistance to 
more producers

USDA will dedicate at least $6 billion to develop a number 
of new programs or modify existing proposals using discretion-
ary funding from the Consolidated Appropriations Act and other 
coronavirus funding that went unspent by the previous admin-
istration. Where rulemaking is required, it will commence this 
spring. These efforts will include assistance for:

Dairy farmers through the Dairy Donation Program or oth-
er means:
Euthanized livestock and poultry;
Biofuels;
Specialty crops, beginning farmers, local, urban and or-
ganic farms;

USDA Announces New Initiative – 
USDA Pandemic Assistance for Producers 

Minnesota State Cattlemen’s members, 
did you know you can pay your local 
affiliate dues online? Use the link below to 
renew your membership for the state and 
local association!

https://www.mnsca.org/become-a-member/membership-application

MSCA

Costs for organic certification or to con-
tinue or add conservation activities
Other possible expansion and corrections 
to CFAP that were not part of today’s an-
nouncement such as to support dairy or 
other livestock producers;
Timber harvesting and hauling;
Personal Protective Equipment (PPE) and 
other protective measures for food and 
farm workers and specialty crop and sea-
food producers, processors and distribu-
tors;
Improving the resilience of the food sup-
ply chain, including assistance to meat 
and poultry operations to facilitate inter-
state shipment;
Developing infrastructure to support 
donation and distribution of perishable 
commodities, including food donation 
and distribution through farm-to-school, 
restaurants or other community organiza-
tions; and
Reducing food waste.

Part 2: Adding $500 Million of New Funding 
to Existing Programs

USDA expects to begin investing approxi-
mately $500 million in expedited assistance 
through several existing programs this spring, 
with most by April 30. This new assistance in-
cludes:

$100 million in additional funding for 
the Specialty Crop Block Grant Program, 
administered by the Agricultural Market-
ing Service (AMS), which enhances the 
competitiveness of fruits, vegetables, tree 
nuts, dried fruits, horticulture, and nurs-
ery crops.
$75 million in additional funding for the 
Farmers Opportunities Training and Out-
reach program, administered by the Na-
tional Institute of Food and Agriculture 
(NIFA) and the Office of Partnerships and 
Public Engagement, which encourages 
and assists socially disadvantaged, vet-
eran, and beginning farmers and ranchers 
in the ownership and operation of farms 
and ranches.
$100 million in additional funding for the 
Local Agricultural Marketing Program, 
administered by the AMS and Rural De-
velopment, which supports the devel-
opment, coordination and expansion of 
direct producer-to-consumer marketing, 
local and regional food markets and en-
terprises and value-added agricultural 
products.
$75 million in additional funding for the 
Gus Schumacher Nutrition Incentive Pro-
gram, administered by the NIFA, which 
provides funding opportunities to conduct 
and evaluate projects providing incen-
tives to increase the purchase of fruits and 

vegetables by low-income consumers
$20 million for the Animal and Plant 
Health Inspection Service to improve and 
maintain animal disease prevention and 
response capacity, including the National 
Animal Health Laboratory Network.
$20 million for the Agricultural Research 
Service to work collaboratively with 
Texas A&M on the critical intersection 
between responsive agriculture, food pro-
duction, and human nutrition and health.
$28 million for NIFA to provide grants to 
state departments of agriculture to expand 
or sustain existing farm stress assistance 
programs.
Approximately $80 million in additional 
payments to domestic users of upland and 
extra-long staple cotton based on a formu-
la set in the Consolidated Appropriations 
Act, 2021 that USDA plans to deliver 
through the Economic Adjustment Assis-
tance for Textile Mills program.

Part 3: Carrying Out Formula Payments un-
der CFAP 1, CFAP 2, CFAP AA

The Consolidated Appropriations Act, 2021, 
enacted December 2020 requires FSA to make 
certain payments to producers according to a 
mandated formula. USDA is now expediting 
these provisions because there is no discretion 
involved in interpreting such directives, they are 
self-enacting.

An increase in CFAP 1 payment rates for cat-
tle. Cattle producers with approved CFAP 1 ap-
plications will automatically receive these pay-
ments beginning in April. Information on the 
additional payment rates for cattle can be found 
on farmers.gov/cfap. Eligible producers do not 
need to submit new applications, since pay-
ments are based on previously approved CFAP 
1 applications. USDA estimates additional pay-
ments of more than $1.1 billion to more than 
410,000 producers, according to the mandated 
formula .

The following payment rates will be used:

Class of Cattle Payment
  Rate
Feeder Cattle: less than 600 lbs $7.00/head
Feeder Cattle: 600 lbs or more $25.50/head
Slaughter Cattle: fed cattle $63.00/head
Slaughter Cattle: mature cattle $14.75/head
All Other Cattle  $17.25/head

Additional CFAP assistance of $20 per acre 
for producers of eligible crops identified as 
CFAP 2 flat-rate or price-trigger crops begin-
ning in April. This includes alfalfa, corn, cot-

Pandemic Assistance . . . 
continued on page 6
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Sustainability. To many of our members 
this word does not sit well, and we tend to 
avoid the sustainability subject hoping it is 
a fad and will disappear soon. I am here to 
tell you the sustainability conversation is 
not going away. If you attended or listened 
into our Board meeting this past month, 
you probably noticed the meetings and 

groups I am representing the MSCA at 
regarding sustainability and the work that 
is being done nationally in this effort. As 
representation of the beef industry, we 
want to be included at those discussions to 
be proactive in communication instead of 
reactive when we are put in a negative light. 
I have had many members contact me for 
information and talking points regarding 
beef ’s story in sustainability. Lucky for us, 
researchers, NCBA and the Checkoff have 
done and continue to do research and are 
making it a priority to share the true story 
behind the beef industry and sustainability 
and that beef production is not a problem, 
but a solution regarding sustainability. 

What makes me nervous regarding 
these discussions is how people define 
sustainability. Many, even farmers and 
ranchers, tend to use it as an overarching 
term which can make starting a 
conversation or replying to a comment 
very difficult as we really do not know what 
part of the industry someone is referring 
to. If I am going to have a conversation 

about beef in sustainability, I want to 
define the word and in what context we are 
referring to. I invite you all to visit https://
www.beefitswhatsfordinner.com/raising-
beef/beef-sustainability to learn about the 
Three Pillars of Sustainability and more 
sustainability resources. These three pillars 
make up a sustainable food system and 
include social responsibility, economic 
viability, and environmental stewardship. A 
lot of discussion regarding sustainability is 
focused on the environmental stewardship 
pillar especially lately as we are seeing 
legislation being introduced both on the 
state and federal level regarding carbon 
footprints, wildlife habitat, rangelands, 
and water runoff. Think of the 30x30 
legislation, MPCA permits, and carbon 
bank systems through various agencies. 
Regarding social responsibility think of 
worker safety, animal welfare, antibiotic 
and technology use. The meat packing bill 
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Greetings, hopefully you are 
experiencing good weather and 
easy calving. For the most part it 
has been a favorable spring here 
in northern Minnesota. I glanced 
at the drought monitor today and 
as I suspected we are registering 
moderate drought conditions 
with parts of Minnesota abnor-
mally dry. I think that is some-
thing to keep an eye on for our 
cattle. When pasture conditions 

are not ideal, we need to pay spe-
cial attention to the mineral and 
supplements that we provide. 
Making sure that you are getting 
a complete mineral to your cows 
can help them to breed back and 
hold their condition. 

Many of us are calving in full 
swing, I took the time to visit 
with a veterinarian to get his ad-
vice on making things go well. 
He stressed making sure calving 
areas clean and dry to minimize 
pathogen loads. He also stated 
that new research is showing 
that calves need to be getting 
colostrum within a critical two-
hour window. The old rule of 
thumb was 12 hours. What we 
have learned now is that the ide-
al time is two hours to get good 
results from passive transfer. 

Consistency and planning 

As I look out my window, 
all I see is clouds, snow and 
ice.  Last week the temps were 
pushing 70 and I saw the first 
green grass popping through 
the ground. To say the world is 
full of uncertainty is an under-
statement.  Because of all the 
uncertainty over the past year, 
my goal is to inform and edu-
cate the membership about the 
different tools available to each 

of you to help mitigate some 
of the risk in these uncharted 
times .

Recently the Livestock Risk 
Protection Plan for Fed Cattle 
(LRP-Fed Cattle) was changed 
in how it is subsidized. This 
program has been around for 
many years, but was poorly uti-
lized for risk mitigation.  LRP-
Fed Cattle is designed to insure 
against declining market prices.  
Beef producers may choose 
from a variety of coverage lev-
els and insurance periods that 
correspond with the time your 
market weight cattle would 
normally be sold.  

Producers can choose from 70 
to 100% of the expected ending 
value (CME board price).  At 
the end of the insured period, if 
the actual ending value (5 area 

Greetings,
 We are seeding small grains 

and forage already as I write 
this article, quite a change 
from some of the recent 
springs. I hope all of those who 
calve early have had a success-
ful season. It’s been quite nice 
for the later calving so far. We 

calve at the end of April with 
the idea of calving on green 
grass and it looks like we will 
be on some really nice grass by 
the time we start calving.

 Minnesota State Cattlemen’s 
Association has been watching 
closely what the State and Fed-
eral government is working 
on. We have had many virtual 
meetings with elected officials 
to express our MSCA policy 
and how it fits with the propos-
als being put forth. MSCA has 
worked hard over the years to 
get these officials to listen and 
hear our concerns, and it has 
paid off with the amount of in-
teraction we are getting from 
them .

GRANT BREITKREUTZ 
President

The MN Cattlewomen have 
hit the ground running in 2021.   
By the time this is published we 
will have our first educational 
event behind us.   Thank you to 
our great speakers – Dr. Bon-
nie Miller, Alaina Mousel and 
Rachel Gray – we all learned 
a lot and pulled through this 
calving season.  

Start marking your calen-
dars for July and the MN State 
Cattlemen’s Summer Tour. We 
would love to meet you and 
expand on all the reasons you 
should sign up to be a MN Cat-
tlewoman. As you make your 
way through the Summer Cattle 
Tour stop by our booth and pick 
up a membership form.  See 
you July 13 in Worthington.

At the end of July we will 
gather as Women in Ranching 
for Education and Develop-
ment (WIRED). At the WIRED 
event we will work on cattle 
handling & pen design, chute 
side management, calf pro-
cessing, forage management, 
record keeping, marketing op-

JENNIFER 
SCHIEFELBEIN

CattleWomen President

Breitkreutz . . . 
continued on page 3

Schiefelbein . . . 
continued on page 3

Vanderwal . . . 
continued on page 13

Ford . . . 
continued on page 10

Gray. . . 
continued on page 10
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Upcoming Events/Important Dates: 
For more details on events listed below, visit www.mnsca.org.

July Quarterly Meeting July 12th, Luverne MN
Political Action Committee Cornhole Tournament July 12th  

Luverne Minnesota
Rock Nobles Cattlemen 2021 Summer Beef Tour July 13th Nobles County 

Fairgrounds, Worthington, MN

Thank you, 2021 Beef Alliance 
THANK-YOU to the following businesses that have committed to support members of the 

Minnesota State Cattlemen’s Association as a part of the Minnesota Beef Alliance Program for 
2021. If you are interested in learning more about the Beef Alliance program, contact Allison 
VanDerWal at 763-479-1011 or allison@mnsca.org.

Prime  
American Foods* 
Minnesota Beef Council 
Minnesota Corn 
GrowersAssociation*
Merck Animal Health*

Choice 
Elanco
Carlson Wholesale
Artex
Roto-Mix

Presidential
Phileo Lasaffre

* Indicates giving above base level for that category!

CALL TODAY!

HOLSTEIN STEERS • BULLS
FED COWS • LEAN COWS

YOUR MARKET FOR

tions, and DNA testing.   A full day of learning 
alongside women and as you know when wom-
en gather we also have lots of fun. Thank you to 
Mouser Herefords for hosting this event.  I look 
forward to seeing you on July 24th.

In the meantime to keep you updated on ev-
erything please visit our website – mncattle-
women.org.   Here you can sign up for a mem-
bership, register for events and even shop. We 
have opened up a line of clothing fit for any 

cattlewoman and her side kicks. Show your sup-
port of the cattle industry with a Beef for Gen-
eration shirt .   

As the year moves forward, I can’t wait to 
meet you at one of our events. Together as Cat-
tlewomen let’s move the beef industry to the fu-
ture it deserves.

Please feel free to contact me at jschiefel@
meltel.net, if you have any thoughts, concerns 
or questions.

Schiefelbein . . . continued from page 2

Breitkreutz . . . continued from page 2
 Our quarterly meeting was held in Bemidji with many of the 

report updates including more wolf activity than in past years. 
The Wolf Plan is being revisited by the DNR and Jake Thomp-
son, MSCA Vice President, is on the committee making recom-
mendations for the future of wolf management within the State. 
Thank you to Rachel Gray for helping set up this meeting loca-
tion. It was great to meet and visit with producers in that part of 
the State.

 With the restrictions that are in place, MSCA will not be doing 
an event at the Capitol this year. The MSCA Summer Tour will 
be hosted by the Rock-Nobles Cattlemen this year and the tour 
will be held no matter what restrictions are in place. They have 
figured out how to make it happen and don’t want to reschedule 
again. The quarterly meeting will be held on Monday, July 12th 
along with the PAC event that evening and the Tour will be July 
13th. Please consider attending all you can. . . it’s always a great 
event to take in.

Wishing everyone a safe and productive spring. 

CHECK US OUT ON THE WEB AT 
www.mnsca.org
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The National Cattlemen’s Beef Asso-
ciation (NCBA), a contractor to the Beef 
Checkoff, launched a new educational 
marketing campaign that helps educate 
parents on the importance of feeding 
babies beef as an early complementary 
food. The campaign called “Beef in the 
Early Years” is just the latest example of 
how the Beef Checkoff is leading the way 
when it comes to emerging science that 
shows introducing solid foods like beef 
to infants and toddlers helps them pack 
every bite with protein, iron, zinc, and 
choline, which are important for healthy 
growth and development.1-5  

Scientific organizations including the 
American Academy of Pediatrics, the 
Women Infants and Children’s Pro-
gram, and now, for the first time ever, 
the Dietary Guidelines for Americans 
are making recommendations for infants 
to include nutrient-rich foods, like beef, 
starting around six months of age.1-5  The 
Checkoff-funded nutrition team at NCBA 
took this science-based guidance and 
produced an educational marketing cam-
paign that features real beef-loving babies 
and their parents (not paid actors) talking 
about how and when they first started 
feeding their children beef.  

Even with the different health and safe-
ty precautions happening in the world, 
the team worked with families via Zoom 

and produced the entire campaign virtu-
ally. Families that truly love beef received 
a basket with everything they needed to 
film their children enjoying beef includ-
ing Beef. It’s What’s For Dinner. bibs and 
onesies, microphones to pick up sound, 
feeding utensils and placemats. Parents 
then captured real moments of their fami-
lies preparing and eating beef. The result 
is an engaging video that not only edu-
cates, but also captures your heart.  

Paid advertisements are running on a 
variety of digital and social media plat-
forms through April including YouTube, 
Connected TV, social media platforms 
such as Facebook, Instagram, Pinterest 
and Reddit, as well as WebMD, a popular 
health website. The consumer campaign 
is being reinforced with a comprehensive 
health influencer program where pediatri-
cians, dietitians, and other pediatric feed-
ing experts across the nation are being 
educated on the new recommendations 
through continuing education webinars 
and digital newsletters. Nutrition and pe-
diatric influencers are also sharing their 
recommendations for including beef in 
the diets of infants and toddlers through 
social media, podcasts and blog posts. 

The campaign is made possible through 
national Beef Promotion and Operat-
ing Committee dollars as well as fund-
ing through the Federation of State Beef 

Councils. Find the “Babies First Bites 
with Beef” video and learn more at www.
beefitswhatsfordinner.com/nutrition/
beef-in-the-early-years. 

1. American Academy of Pediatrics. Pediatric Nutri-
tion Handbook. 7th ed. Elk Grove, IL: American Acad-
emy of Pediatrics, 2014. 

2. Dietary Guidelines Advisory Committee. 2020. Sci-
entific Report of the 2020 Dietary Guidelines Advisory 
Committee: Advisory Report to the Secretary of Agri-
culture and the Secretary of Health and Human Services. 
U.S. Department of Agriculture, Agricultural Research 
Service, Washington, DC.

3. Schwarzenberg SJ, et al. Advocacy for improving 
nutrition in the first 1000 days to support childhood devel-
opment and adult health. Pediatrics 2018;141:e20173716.

4. USDA WIC Works Resource System. Infant Nutri-
tion and Feeding Guide. https://wicworks.fns.usda.gov/
sites/default/files/media/document/Infant_Nutrition_
and_Feeding_Guide.pdf 

5. U.S. Department of Agriculture, Agricultural Re-
search Service. FoodData Central, 2019. https://www.
fdc.nal.usda.gov/fdc-app.html#/food-details/170208/
nutrients 

OCTOBER MBC UPDATE 

Beef in the Early Years Campaign Launches

Beef Nutrition 
Education Hub

The National Cattlemen’s Beef Association (NCBA), a contractor to the 
Beef Checkoff, recently launched the Beef Nutrition Education Hub at https://
beefnutritioneducation.org/. The Beef Nutrition Education Hub, managed by 
a team of nutrition scientists and registered dietitians, is an education portal 
tailored to support the needs of the health and nutrition community. 

From evidence-based educational webinars to podcasts featuring creden-
tialed health experts and immersive learning experiences, health and nutri-
tion professionals have access to a variety of complimentary resources, in-
cluding many that have been approved for continuing professional education 
units by the Commission on Dietetic Registration and the American College 
of Sports Medicine.
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GRILLED BEEF TOSTADAS
With Cinco de Mayo coming up in May, these tasty tostadas are easy to prepare and 
assemble for a weeknight meal or a weekend party. Spicy Strip Steak and crunchy 
toppings piled high make this recipe a hit.

Serve: 4 

INGREDIENTS:
1 beef Strip Steak Boneless, cut 3/4 inch thick (about 8 ounces each)
1-1/4 cups HERDEZ Casera Salsa salsa
4 small corn tortillas (5 to 6 inch diameter), toasted
1 cup no-salt-added refried beans
1 cup thinly sliced iceberg lettuce
1/4 cup crumbled Cotija cheese
1/4 cup diced red onion or pickled red onion

COOKING:
1. Place beef steak and 1/2 cup Herdez® Casera Salsa in food-safe plastic bag; turn 
steak to coat.  Close bag securely and marinate in refrigerator 1 hour.
2. Remove steak from marinade; discard marinade.  Place steak on grid over me-
dium, ash covered coals.  Grill, covered, 7 to 10 minutes (over medium heat on 
preheated gas grill, covered, 7 to 10 minutes) for medium rare (145°F) to medium 
(160°F) doneness, turning occasionally.
3. Remove; let stand 5 minutes.  Cut steaks lengthwise in thirds, then crosswise into 
1/4-inch thick pieces.
4. Spread each tortilla with 1/4 cup refried beans.  Top with lettuce, beef and remain-
ing 3/4 cup salsa.  Sprinkle with cheese and onion.

Nutrition information per serving: 312 Calories; 99 Calories from fat; 11g Total Fat 
(5 g Saturated Fat; 4 g Monounsaturated Fat;) 85 mg Cholesterol; 683 mg Sodium; 
21 g Total Carbohydrate; 3.6 g Dietary Fiber; 31 g Protein; 3.9 mg Iron; 5.4 mg NE 
Niacin; 0.7 mg Vitamin B6; 3.9 mcg Vitamin B12; 4.5 mg Zinc; 27.8 mcg Selenium; 
79.9 mg Choline.

This recipe is an excellent source of Protein, Iron, Niacin, Vitamin B6, Vitamin B12, 
Zinc, and Selenium; and a good source of Dietary Fiber, and Choline. This recipe 
can also be found at www.mnbeef.org.

Photo courtesy of BeefIt’sWhatsforDinner.com

Minnesota Beef 
Council TV 
Appearances

Becky Church, Director of Communications with the Minne-
sota Beef Council was featured on WCCO-TV the week of Val-
entine’s Day sharing how to make a Bacon-Wrapped Filet with 
Homemade Cowboy Butter for that special person in your life.  

In January, Becky featured ground beef one-skillet meals on 
our monthly Twin Cities Live segment. Showing viewers how 
to get dinner on the table in 20 minutes or less, using only one 
skillet.  The February segment showcased a Bacon Wrapped 
Filet with Cowboy Butter and slow cooker BBQ Brisket for 
that special date night steak or Valentine’s Day meal.  Becky 
says when cooking beef, always proceed with confidence.  Grab 
that beef and get cooking!  If you missed the segments, make 
sure to visit our website www.mnbeef.org and check out the 
Our Kitchen page.

See how your dollar strengthens beef’s hold on the market – driving record demand no matter 
the competition. Sign up for your complimentary newsletter at YourDollarDoes.com.

*Figures based on IRI, Refrigerated/Frozen Meat Substitutes, 52 weeks ending 6/16/18; IRI/Freshlook, Total US MULO ending 5/18/18; Categorized by VMMeat System.
Funded by The Beef Checkoff.

What drives beef demand to a record high while 
meat substitutes are less than 1% of total market share?
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MNBC Sizzling 
Grilling Patio Recipe
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ADM Cattle Nutrition  •  866-666-7626  •  AN_BeefHelp@adm.com

Biting horn flies account for over  
$1 billion in production losses  
annually.* Attack horn fly problems 
head on with Dipteracide®, available 
in a variety of products.

Remove the 
problem, not 
the profits.

Value Chain As Divider Tabs -

These can be used in place of the 

navigation line as placeholders 

for text to signal a shift in topic 

or paragraph.

Value Chain Thick

The Value Chain 

Typeface: Arial Bold and Bold Italic

Advanced Mineral  
Performance Technology

*USDA estimate

Contact us at 
go.adm.com/beef

Pandemic Assistance . . . continued from page 1
ton, hemp, peanuts, rice, sorghum, soybeans, sugar beets and wheat, among other 
crops. FSA will automatically issue payments to eligible price trigger and flat-rate 
crop producers based on the eligible acres included on their CFAP 2 applications. 
Eligible producers do not need to submit a new CFAP 2 application. For a list 
of all eligible row-crops, visit farmers.gov/cfap. USDA estimates additional pay-
ments of more than $4.5 billion to more than 560,000 producers, according to the 
mandated formula .

USDA will finalize routine decisions and minor formula adjustments on appli-
cations and begin processing payments for certain applications filed as part of the 
CFAP Additional Assistance program in the following categories:

• Applications filed for pullets and turfgrass sod;
• A formula correction for row-crop producer applications to allow producers 

with a non-Actual Production History (APH) insurance policy to use 100% 
of the 2019 Agriculture Risk Coverage-County Option (ARC-CO) bench-
mark yield in the calculation;

• Sales commodity applications revised to include insurance indemnities, 
Noninsured Crop Disaster Assistance Program payments, and Wildfire and 
Hurricane Indemnity Program Plus payments, as required by statute; and

• Additional payments for swine producers and contract growers under CFAP 
Additional Assistance remain on hold and are likely to require modifications 
to the regulation as part of the broader evaluation and future assistance; 
however, FSA will continue to accept applications from interested produc-
ers .

Part 4: Reopening CFAP 2 Sign-Up to Improve Access & Outreach to Under-
served Producers

As noted above, USDA will re-open sign-up for of CFAP 2 for at least 60 days 
beginning on April 5, 2021.

FSA has committed at least $2.5 million to establish partnerships and di-
rect outreach efforts intended to improve outreach for CFAP 2 and will co-
operate with grassroots organizations with strong connections to socially 
disadvantaged communities to ensure they are informed and aware of the 
application process.

Visit www.farmers.gov for more information regarding the USDA Pandemic 
Assistance to Producers initiative. 

NCBA is nothing 
without grassroots 
engagement and 
leadership. A simple 
statement, but 

one that is not always appreciated 
by members and detractors alike. 
However, the grassroots process 
was on full display during the 
Cattle Industry Summer Business 
Meeting in Denver. It started with the 
commitment by NCBA’s offi cer team 
to have the meeting in-person, and 
to also allow virtual engagement to 
ensure that everyone who wanted to 
participate in debate had that option. 
While some may have questioned 
the decision to meet, we proved we 
could do it safely. We also proved 
once again that we can adapt, 
overcome, and persevere in the face 
of disruptions. 

Our team worked tirelessly to 
set up the technology and process to 
hold the hybrid virtual and in-person 
meetings, and while it may have taken 
much longer to vote than it usually 
does, every vote was counted and the 
process was conducted with integrity. 
The outcomes may not have pleased 
everyone, but nobody can question 
the respectful forum we provided for 
discussion and voting.  

Our grassroots process was put 
to the test with the marathon six-hour 
Live Cattle Marketing Committee 

meeting. It’s been a while since 
we’ve had a spirited debate like that. 
That spirited debate demonstrated 
that our process works because it 
was producer members debating 
in a committee led by producers 
that resulted in actions voted on by 
producers. It’s also very important 
to note that the big packers did not 
attend or vote. This was a producer 
discussion. 

Cattle production takes place 
in all 50 states, but the issues and 
concerns of cattle producers vary 
greatly. What concerns producers 
in Michigan may not be the same as 
those impacting cattle production 
in Hawaii. That is the challenge we 
have as a national association, and 
it is all the more reason to have 
robust debate. We can’t allow that 
debate to tear us apart, because we 
are stronger when we speak as one 
industry. Our voice on Capitol Hill has 
the sway it does because we are the 
oldest and largest national association 
representing cattle producers. 
The fact we advocate on behalf of 
member-directed policy reinforces 
that we are the voice of cattlemen and 
cattlewomen in Washington.  

Being heard transcends the policy 
process. The producer members 
of our Executive Committee also 
determined that there is no need to 
fi ght the process currently underway 

to gather signatures on a petition 
calling for a referendum on the 
future of the Beef Checkoff. It was 
our association that helped get the 
Beef Promotion and Research Act 
passed as part of the 1985 Farm Bill. 
It includes a provision that allows for 
producers to take action to determine 
if the checkoff needs to continue. We 
helped include that provision, and we 
fully respect and support producers 
who want to sign the petition. Our 
only request is that the process be 
transparent and above board. To date, 
we have seen at least one attempt to 
get producers to sign the petition by 
offering to enter their names into a 
drawing for $100.  

We’re proud of the Beef Checkoff 
and the work we do as a contractor, 
and we see this current scenario as a 
way to showcase that work. While the 
Beef. It’s What’s For Dinner. tagline 
typically gets a lot of attention, there 
is much more to the work we do as 
contractors. Our checkoff-funded 
nutrition research and outreach has 
been a powerful tool in our efforts to 
keep beef at the center of the plate 
during review of the 2020 Dietary 
Guidelines for Americans. If we were 
to lose our place on the guidelines, 
it would impact our ability to have 
beef served in schools, military bases, 
and other Federal programs. The 
nutrition research conducted would 
be much harder to complete without 
the checkoff investment. We hope 
producers keep this fact in mind 
as they decide whether to sign the 

petition. 
Regardless 

of the venue or 
issue, your voice 
deserves to be 
heard, and NCBA 
will continue 
to provide that 
opportunity. 
Those who 
question that or 
tell you that the 
packers make 
the decisions 
were not at 
our Summer 
Business Meeting 
and fl at out 
don’t know what 
they are talking 
about. I’ll close 
the way I started 
by saying that 
we are nothing 
without your 
engagement and 
leadership.     

Defending Your Right to be Heard
By Colin Woodall, NCBA CEO

YOUR 
RIGHTS 

WORKING TO PROTECT
YOUR 
LEGACY&

2020 Policy Priorities
Fake Meat 
Trade and Market Access 
Climate Policy 
Cattle Markets
Regulatory Reform www.NCBA.org

KEEP US WORKING 
FOR YOU!

JOIN TODAY!
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Brenny Farms was established in 2000 
and since 2007 has been located just outside 
of Mazeppa, MN . Katie and Ted Brenny are 
both 5th generation farmers and are the own-
ers of Brenny Farms, an Angus and Charolais 
cow-calf operation. Ted grew up on a dairy 
farm that transitioned to a beef herd in 2005. 
Katie got involved with  beef  when her fam-
ily moved out of the city in 1999 and she was 
able to get 4-H feeder calves. Growing up, 
Katie’s family were active members in the lo-
cal association which allowed her to become 
the county and State Cattlemen’s Beef Prin-
cess. That involvement in the local, state and 
national organization has carried over to her 
involvement now. Both Katie and Ted advo-
cated for beef production and promotion both 
as a part of their local association, MSCA and 
NCBA .  

Ted has been involved in leadership in the 
State Cattlemen’s Association, has served on 
the MN DNR deer taskforce representing the 
MN State Cattlemen’s, was part of the sec-
ond Top of the Class program held in part-
nership with MN State Cattlemen and MN 
Beef Council and works with elected offi-
cials regarding policies and regulations that 
affect MN beef farmers and ranchers. Katie 
has had the opportunity to serve on the MN 
Beef Council board in many leadership roles, 
served on the Federation of State Beef Coun-

cils in leadership roles, served on the National 
Beef Checkoff Operating Committee and is a 
member of the national Top of the Class pro-
gram. Together, they have hosted MN Twin 
Cities Mom Blog live on the farm for a virtual 
tour, hosted a beef dinner with MN Common-
Ground, hosted a tour for the MN dietitians 
interns  with the MN Beef Council, hosted 
elected officials for tours, shared the farm on 
virtual field trips in MN and in other states 
as well as hosted international beef guests. In 
2018, they both had the chance to represent 
MN  on the USMEF international trade trip to 
China and Japan . Katie has also represented 
US agriculture in events in Australia.

Ted and Katie find the representation at the 
State Capitol and engagement with elected 
officials to be the most valuable aspect of be-
ing a MSCA member. They have experienced 
greater conversations with elected officials by 
being associated with the MN State Cattle-
men’s Association. They challenge others to 
get engaged and take an active role because 
it is critical that beef farmers and ranchers 
voices are heard and that we can have discus-
sions with our elected officials at all levels on 
how their decisions impact what happens on 
our farms and ranches. We cannot be at the 
State Capitol or in D.C. everyday – our mem-
bership allows our voice and concerns to be 
heard daily by our amazing staff. 

Member Highlight
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Read about these and other successes at

DrivingDemandForBeef.com

P R O D U C E R 
C O M M U N I C A T I O N S

Between its printed and 
e-newsletter subscriptions, The 

Drive now reaches nearly 100,000 
producers, explaining how the 

Checkoff  drives beef demand. In 
January, 11 state beef councils 

added inserts into the newsletter, 
sharing their state-specifi c news 
and beef promotion eff orts with 

producers in their areas.

N U T R I T I O N 
A N D  H E A L T H 

A recent study, “Meat and mental 
health: a systematic review of meat 

abstention and depression, anxiety and 
related phenomena,” demonstrated 
that beef consumption is positively 

associated with better mental health. 
The article has been downloaded 

more than 50,000 times by health and 
nutrition experts. 

I N N O V A T I O N 

The Beef. It’s What’s For Dinner. Beef 
Drool Log commercial ran more 
than 50 times on the Hallmark 

Channel over the holiday season. 
The Checkoff -funded spots aired 

during highly popular timeframes, 
including movie “premiere” 
showings, the ever-popular 

“Thanksgiving Day Marathon” and 
the highly coveted “Countdown to 

Christmas” weekend spotlight.

E X P O R T  G R O W T H 

The U.S. Meat Export Federation 
aims to keep U.S. beef top 

of mind and on the plates of 
international consumers through 

Checkoff -funded programs. 
Specifi c market development 

programs paid dividends 
globally, with U.S. beef export 

value per head of fed slaughter 
reaching $302.31 in 2020. 

Source: USDA data compiled 
by the U.S. Meat Export Federation

C O N S U M E R  T R U S T 

Two livestream events engaged  
more than 1,000 educators, 
who discussed how the beef 

production process provides an 
excellent context for exploring 

science. Educators from the top 
10 largest school districts in the 

U.S. engaged with the livestream 
events, including New York City, 
Chicago and Los Angeles, along 
with representation from more 
than 800 other school districts 

across the nation.

S A F E T Y 

At the 10th annual Antibiotic 
Symposium, beef producers joined 
veterinarians, human and animal 
health professionals and animal 

agriculture leaders to collaborate 
on how to become better stewards 

of antibiotics while combating 
antimicrobial resistance. 

How the Beef Checkoff 
Drives Demand For Beef
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CHECK US OUT 
ON THE WEB AT 
www.mnsca.org
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YOU CAN TRUST US
Brandon Willis grew up on a livestock operation

and later ran USDA’s Risk Management Agency
programs for the U.S. Secretary of Agriculture,
who trusted Brandon to advise him. 

LET HIM DO THE SAME FOR YOU!
Call Brandon at (866) 374-2112

LIVESTOCK
RISK PROTECTION

USDA’s LRP: $5.001

CME Put: $6.902

28% Savings

This institution is an equal opportunity employer and provider. 
1. LRP data acceded 2/5/2021 for LRP contract with ending date of 9/31/21 and a $152 coverage price. 2. Prior settle for a September CME put option at $152 on 2/4/2021.

STILL USING FUTURES & OPTIONS? 
USDA’s new products are simpler and more aaffffoorrddaabbllee

•Protects against unexpected

   price declines

•35-55% subsidy

•Cover up to 12,000 head

   annually
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What do you get when you put a 
renowned dietitian and rural Minne-
sota farmer together in a room? An 
equally emphatic belief that yes, you 
can have your beef – and eat it, too.

Article by Stephanie A. Meyer from MSP Maga-
zine

Despite misperceptions about beef—and there 
are many—it would be hard to create a more sus-
tainable, nutrient-rich, and naturally delicious meal 
than a sizzling steak alongside a bounty of garlicky 
roasted vegetables. Or carne asada tacos rolled up 
in fresh tortillas with homemade salsa and creamy 
avocado, garnished with wisps of cilantro. Or—
or!—a juicy burger piled high with ripe tomato, 
crisp lettuce, and the bite of sweet onion, devoured 
while standing next to the grill. Mayo, mustard, 

ketchup, or all three? Your choice.
If you’ve been missing those family-favorite 

meals, thinking you were protecting the environ-
ment and your health, then it’s time to come up to 
speed with the science.

Let’s break down two of the most common 
misperceptions about beef so that you can welcome 
one of the most nourishing, pleasurable foods in 
the world back to your table. (Spoiler alert: red 
meat does not always mean red alert.)

Mike Landuyt, of Landuyt Land 
and Livestock, is a fourth-generation 
farmer based in Walnut Grove, Min-
nesota (yes, that Walnut Grove, of 
Little House on the Prairie fame).

The Landuyt operation, which was 
awarded a regional Environmental 
Stewardship Award from the Na-
tional Cattlemen’s Beef Association 
(NCBA) for its sustainability practic-
es, is both a farm and cattle feedlot. 
The crops feed the 700 head of cattle, 
and the manure from the animals fer-
tilizes the crops.

Landuyt’s definition of sustain-
ability is all-encompassing. When 
his grandfather farmed post-World 
War II, he was still using mules, 
without the ability to precisely mea-
sure soil health, use manure for fer-
tilizer, or manage water. Today, tech-
nology has transformed the business, 
from machinery to practices to struc-
tures. In fact, the only original build-
ing remaining is the house.

The technology-based, sustain-
able practices employed by Landuyt 
conserve fuel, use less fertilizer, 
preserve topsoil, better protect the 
animals, and manage run-off. And 
equally as important, they also make 
economic sense.

“I enjoy taking care of cattle, and 
it just so happens that we make more 
money when they’re happy and well 
cared for,” says Landuyt. He also en-
joys knowing his family business is 
constantly improving.

“Farming is a long game—this is 
chess, not checkers,” he says. “Our 
family has been farming in this com-
munity since 1928 because we’ve 
been good stewards of the land, our 
animals, and our business. We’ve 
been open to new practices and a lot 
of change. And I’m always motivated 
by my family’s legacy and our con-
nection to Walnut Grove. Our family 

plans to be here for another 93 years, 
working with the descendants of the 
same neighbors we’ve worked with 
for generations. To me, that’s a big 
part of sustainability.”

The Landuyt Land and Livestock 
operation is but one example of how 
farms and ranches all over the U.S. 
have come to produce the most sus-
tainable beef in the world. Due to 
the technological improvements em-
ployed by Landuyt and others like 
him, beef cattle in the U.S. are re-

sponsible for just two percent of di-
rect emissions, according to the U.S. 
Environmental Protection Agency.

And if cattle belching methane 
has you concerned about beef and 
climate change, know that unlike 
carbon, which persists in the atmo-
sphere for centuries, the life cycle of 
methane is about 12 years. So while 
cow belching grabs headlines, meth-
ane isn’t accumulating in the atmo-
sphere .

For years, Americans were warned 
to stave off beef in order to avoid heart 
disease. But that’s old news. With 
more than 20 gold standard clinical 
studies showing that beef consump-
tion actually supports heart health, 
including lowering cholesterol and 
blood pressure, it’s time to finally put 
this myth to rest .

“The truth is that beef is high in pro-
tein and has an impressive nutrient 
profile, rich in Vitamin B6, B12, zinc, 
heme iron, choline, and five more nu-
trients that humans need for optimal 
health and can’t get all in one place 
from other food sources,” says Sha-
lene McNeill, PhD, RDN, executive 

director of Nutrition Science, Health 
& Wellness at NCBA. “The science 
shows, beef is not the problem. Cattle 
are amazing in their ability to take land 
that isn’t good for growing other food 
and turn it into a nutrition powerhouse. 
I joke with my kids that sometimes 
beef gets a bad rap for hanging out with 
the wrong crowd. Some of the studies 
that have raised questions about beef 
and health are looking at unhealthy di-
ets with beef—people eating beef with 
refined starches, sugars, fats, and other 
forms of empty calories.”

Dr. McNeill notes that diets devoid of 
beef are lower in overall nutrition, and 
that including beef in a diet comprised 

of too much processed food—aka, the 
standard American diet—can offset the 
lack of protein and minerals in other-
wise nutrient-poor meals. 

“Sometimes beef is the most nu-
tritious food in an adolescent’s diet. 
Our efforts should not be to limit beef 
consumption—currently, the average 
American consumes only 2 ounces 
of beef per day—but to teach people 
how to surround beef with other heart-
healthy foods.”

With nearly one-third of the U.S. 
population at risk of vitamin deficien-
cy, Dr. McNeill explains that “beef is 
uniquely nutrient rich, high in protein, 
and low in environmental impact. And 

it tastes incredible, which is important 
when planning meals for growing (and 
picky!) children and teens. You can’t 
beat lean beef for having the most nu-
trients for the least number of calories 
and outright deliciousness.”

Ultimately, sustainability is about 
the ability to sustain human life. That 
encompasses both environmental stew-
ardship and eating food that provides 
adequate nourishment. Beef meets 
both of those measures, so when plan-
ning dinner tonight, enjoy those tacos 
guiltlessly and give thanks for the time, 
effort, and care that went into bring-
ing sustainable, delicious beef to your 
table.

Choosing Sustainability Over Steak? 
Think Again (and Fire Up the Grill)

The Misunderstood Belch Heard ‘Round the World

The Nutritional Whiplash of Red Meat

Courtesy of NCBA/Baxter Communications
Landuyt Land and Livestock of Walnut Grove, MN

“Our family has been farming 
in this community since 1928 

because we’ve been good 
stewards of the land, our 

animals, and our business. 
[We] plan to be here for 

another 93 years, working 
with the descendants of 

the same neighbors we’ve 
worked with for generations. 

To me, that’s a big part of 
sustainability.” 

Mike Landuyt, 
Landuyt Land and Livestock
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Gray . . . continued from page 2Ford . . . continued from page 2
should be a part of our calving 
season. This is a good time to 
visit with your vet and make 
sure that you have a plan in 
place for strategic vaccination 
of your herd . Make sure that 
you are utilizing your vacci-
nations at the proper time. For 
instance, cattle are beginning 
to make colostrum 5 weeks be-
fore calving so if you are using 
a scour prevention shot it needs 
to be used in that window. Plan 
your spring shots and get ready 
for green pastures.  

This time of year is when we 
think about rebreeding our cat-
tle. Take time to look over your 
bulls and have a breeding sound-
ness exam done-.  Make sure 
that they are in good condition 
and ready to perform. I would 
also stress that making sure you 
plan when to put bulls in and 
when to pull bulls can help you 
capture a premium at the sale. 
The tighter the calving window, 
the more uniform your calves. 
Uniform calves always look nice 
on sale day .

In the last issue, there was an 
article about the Kelliher Cattle 
Company. They are a group of 
students who have cattle as part 
of their class. In March they 
hosted a banquet and benefit 
auction, and I am thrilled to say 
that they raised over $16,000 for 

their project. With that money 
they will be starting a regis-
tered herd. I have had a chance 
to work with these students and 
I am excited about how far this 
project will take them.

Over the past 2 months I have 
had the chance to attend a few 
bull sales. As I sat getting ready 
to bid, I watched people and was 
struck with the thought that I was 
sitting in a room full of optimists. 
Not just one or two optimistic 
people, but an auction barn full 
of them. There were people of 
all ages, little ones running back 
for more bars and soda, older 
ranchers giving advice to their 
sons or daughters, people just 
starting in the cattle business 
and people that had been in the 
business for years. I thought 
about what each of them had in 
common and it is optimism. No 
matter happens in the markets, 
with politics or the weather, we 
as cattle producers look forward. 
We approach our business with 
hope and optimism, that tomor-
row, next month or next week 
will be better. Each of us has had 
a long year, politics has been 
crazy, covid has kept us from 
functioning in a normal way and 
the markets have been a bumpy 
ride, but each person at the sale 
was there looking toward the 
calf crop of 2022. 

weekly weighted average) is 
less, you receive an indemnity 
payment for the difference be-
tween the coverage price and 
the actual ending price.

Length of insurance coverage 
varies from 13 to 52 weeks, you 
can also insure unborn calves.  
You must purchase the insur-
ance through a livestock insur-
ance agent, as coverage rates 
change daily at 4pm.  Contact 
your current crop insurance 
agent to see if they are certified 
to offer this coverage.

Let’s do an example.  Feeder 
Joe has 100 head of steers he 
is feeding out and they will be 
at 1300 pounds in October of 
2021.  Joe is able to visit with 
his insurance agent and pur-
chase LRP insurance on any 
number of the 100 head.  Poli-
cies are not based on 40,000 lbs.  
He can insure 1 up to 12,000hd 
in a crop year.  Joe goes all in 
and wants to insure all 100.

Since he plans to have his 
cattle to market weight in Oct, 
he can purchase a plan that will 
end on any day that is within 60 
days from when the cattle will 
be harvested.  If needed, a pol-
icy could be bought all the way 
into December, just so the cat-
tle are not harvested before 60 
days from the policy end date.

Joe decides he wants to be 

covered at the 99% of the ex-
pected ending value (CME 
board price). The rate for pre-
mium will decrease as the cov-
ered % decreases, and the sub-
sidy rate will increase.  

Let’s pretend the CME board 
for December is $120. With a 
99% coverage, the subsidy for 
the premium from the govern-
ment is 35%.  As the coverage 
rate goes down, the subsidies 
go up.  A 70% coverage rate 
would be a 55% subsidy on pre-
mium.  Joe’s premium rate is 
established at 0.042586.  This 
is determined by the coverage 
price, length of the policy and 
changes daily.

100hd X 13 (cwt) X 
$119.31(99%)=$155,103 in-
sured value.  

$155,103 X 0.042586= $6605 
total premium

$6605 X 35% subsidy=$2311. 
$6605-$2311=$4294 producer 
pays

The premium is due at the 
end of the policy.  When we 
take into consideration the 
cost of the premium, minus the 
subsidy, Joe has a floor in for 
those 100 head at $116.01 on 
a $120 expected ending value.  
At the end date of his policy 
(we will say that is December 
17) the actual end value will 

be determined by the USDA 
AMS which is posted on the 
RMS website.  In this case, if 
the actual ending value (5 area 
weekly weighted average) was 
at $114, Joe would get an in-
demnity payment from his in-
surance company for the dif-
ference.

The main take aways from 
this are: 

1 . Cost per CWT for the pre-
miums has gone down due to 
the increase in the government 
subsidies. This may be more af-
fordable than a Put. Work close-
ly with your agent.

2 . All premiums are paid at 
the end of the policy=no inter-
est paid on borrowed $$

3. There are no margin calls, 
like buying a put/call option

4. You can not “get out” of 
this policy, like a put/call option

5. Establishes a floor, which 
has helped many producers 
satisfy requirements for their 
financial institutions.

I encourage each of you to 
explore this new tool in the cat-
tle risk mitigation tool box and 
do what is right for your opera-
tion.  To find a cattle insurance 
agent you can visit rma.usda.
gov/information-Tools/Agent-
locator-page.  
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As of January 4th, 2021, the Gray 
Wolf is now under the management of 
the Minnesota Department of Agricul-
ture and Natural Resources which is 
following the 2001 adopted wolf man-
agement plan. 

As stated in previous articles, the 
wolf plan is currently being updated 
and should take effect September 
2021. Details regarding that plan have 
not been released yet but are expected 
to be released this summer for public 
comment. Below is an overview of the 
current plan and compensation pro-
cess under the current active plan.

Current Plan:
The current plan is based on a zone 

system; zone A is comprised of North-
eastern Minnesota, from the northwest 
of Roseau to the southeast of Hinkley . 
Southwest of that zone, the rest of the 
state, is in zone B. Below is an excerpt 
from the current plan regarding the 
zone differences:

Zone A (Northeastern Minnesota)
• state administered wolf control 

by certified predator controllers will 
be limited to cases of verified losses, 
conducted within a one-mile radius of 
the depredation site, and limited to 60 
days in duration .

• owners of livestock, guard animals, 
or domestic animals, and the owner’s 
agents, may shoot or destroy wolves 
that pose an immediate threat to their 
animals, under certain conditions.

• owners of domestic pets may shoot 
or destroy wolves that pose an imme-
diate threat to their animals, under cer-
tain conditions.

Zone B (remainder of Minnesota)
• state administered wolf control 

by certified predator controllers will 
be limited to cases of verified losses 
within the previous five years, and 
conducted within a one-mile radius of 
the depredation site .

• owners of livestock, domestic 
animals, or pets may shoot wolves to 
protect their animals, on land owned 
or leased by the owner, under certain 
conditions. Additionally, owners of 
livestock, domestic animals, or pets 
may employ a State certified preda-
tor controller to trap wolves to protect 
their animals on and within one mile 
of land owned or leased by the owner.

For more on the current wolf man-
agement plan, visit www.dnr.state.
mn.us/wolves/index.html. 

Conflict Compensation process: 
If you or a neighbor suspects a wolf 

attack on your livestock it is impor-
tant you report it! To have a successful 
wolf management plan in our state as 
livestock producers, we need to do our 
part as well. If you encounter a dead 
end in the claim system; someone 
doesn’t get back to you, unable to get a 
trapper, or your compensation doesn’t 
align with others for losses; document, 
submit and communicate these issues.   

By not participating in the program or 
doing our part, the possibility of the 
wolf being placed back on the endan-
gered species list grows. 

Steps to submit a claim:
1. If you discover a loss you need to 

report it to an investigator within 48 
hrs but preferably as soon as possible. 
The longer you wait to report the hard-
er it is for an investigator to convict it 
as a wolf. 

a. Investigator includes: 
i. Conservation officer
ii. APHIS Wildlife Services 
iii . Or in Kittson County, the 
sheriff’s department. 

2. Investigator investigates loss on 
farm and helps complete the claim 
form. The form must then be sent to 
the Minnesota Department of Agricul-
ture by either the investigator or pro-
ducer. 

a. Even if the investigator can-
not verify it as a wolf kill, the 
claim needs to be submitted to 
the MDA for a producer to later 
appeal .
b. Claim forms can be found 
online at www.mda.state.mn.us/
business-dev-loans-grants/wolf-
depredation-compensation

3. The Minnesota Department of Ag-
riculture will then review the claim to 
check for completeness and findings. 

a. If the claim is denied, the 
MDA will notify the producer.

4. If the claim is verified, it is sent 

to the University of Minnesota Exten-
sion to assess the market value of the 
livestock. 

a. This is completed by one indi-
vidual to ensure fair compensa-
tion .

5. Once market value is determined, 
the MDA then processes the payment 
for the claim. 

What is still needed: 
Now that the wolf is delisted, fund-

ing to management of the wolf is 
changing as well. While the wolf was 
on the endangered species list, the 
state program received $0.50 from 
every deer license that was sold. Now 
that the wolf is delisted, that funding 
source will end this year. 

Wolf Management update: 

Whether it’s in your community or at the Capitol, 
the Minnesota Corn Growers Association is the 
essential advocate for corn farmers. 

We’re stronger with you.

mncorn.org

@mncorn

‘Minnesota Corn’

‘Minnesota Corn’
JOIN

US
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Shelby Cornelius at 319-229-6238 
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Stocking 
density for 
outdoor 
cow areas
What is stocking density?

Stocking density refers to the num-
ber of animals placed in a pen or other 
space compared to the calculated num-
ber of animals for the given environ-
ment. For example, if I calculate that a 
pen can hold 100 animals based on the 
space available and fill that pen with 
100 animals, the stocking density is 
100%. If I were to place 150 animals 
in that same space, now the pen is 
overstocked, and the stocking density 
is 150%. Producers should strive for 
100% stocking density in most situ-
ations as this balances cow comfort, 
productivity, and economic stability. 

Why is stocking density im-
portant?

When cattle are stocked appropriate-
ly in their living space, they are more 
comfortable and more productive. Ap-
propriate stocking density:

• Reduces stress
• Improves health/decreases illness
• Creates uniform body condition 

allowing for better nutritional de-
cisions/control

• Decreases competition for re-
sources among cattle

• Increases productivity, including 
average daily gain, milk yield, re-
production efficiency, and feed ef-
ficiency

What happens if my stock-
ing density is too high?

When cattle are overstocked, cow 
comfort and productivity could suffer. 
Overstocking can lead to:

• Increased stress
• Increased competition for resourc-

es among cattle
• Increased health issues
• A wide range of body conditions 

making nutritional decisions for 
the group difficult

• Decreased productivity, includ-
ing lower average daily gain, milk 
yield, reproduction efficiency, and 
feed efficiency

What factors influence cattle 
stocking density in an out-
door area?
Physical space

Windbreak
Especially in the winter, a windbreak 

is one of the most important things 
you can provide your cattle to help 
them stay comfortable. Windbreaks 
can be naturally occurring (trees) or 
man-made (buildings, rows of stacked 
bales, other structures). The windbreak 
should ideally cover the bedded pack, 
feeding area, and watering area.

Bedded pack
A bedded pack provides a comfort-

able place for cattle to relax and rumi-
nate. A bedded pack also keeps cattle 
warm and dry and should provide 100 
square feet per cow.
Bunk space

Adequate bunk space limits compe-
tition for resources, especially when 
there are mixed age groups in an area. 
Having sufficient bunk space will also 
produce a group of cattle that have a 
similar body condition. Having uni-
form body condition within a group 
makes nutrition decisions more ap-
plicable and makes maintaining body 
condition goals more achievable. Cor-
rect body condition management can 
result in improved performance in all 
aspects of your cattle operation.
Water space

Water is often the forgotten nutri-
ent, despite it being the most impor-
tant . Proper hydration is essential for 
proper immune function and overall 
health, and water drives dry matter in-
take, meaning it is also the most cru-
cial nutrient for performance. One to 
two linear inches of water space per 
cow is the recommended water space.

How to determine stocking 
density

Appropriate stocking density is 
determined by three main factors - 
physical space, bunk space, and water 
space. To provide the most comfort-
able and productive environment for 
cattle, producers have two options 1) 
build facilities to match their desired 
cattle numbers or 2) match the number 
of cattle to their most limiting factor.

Main factors for stocking density
• Windbreak = cover most (ideally 

all) of the bedded pack, feeding 
area, and watering area

• Bedded pack space = 100 square 
feet per cow

• Bunk space = 2 linear feet per cow
• Water space = 1 to 2 linear inches 

per cow

Build (or improve current) facilities 
to match desired cattle numbers

If you know how many cattle you 
have or want to have, you can use that 
number to determine what specifica-
tions your facilities need to have for 
comfortable and productive cattle. 

Example: I want to have 100 cows in 
my outdoor pen overwinter

• Bedded pack space = 100 square 
feet per cow x 100 cows = 10,000 
square feet

- You can configure this 10,000 
square feet in whatever way 
best fits the space you have 
to work with - the area can be 
a 100ftx100ft square or two 
100ftx50ft rectangles, what-
ever works best.

• Bunk space = 2 linear feet per cow 
x 100 cows = 200 linear feet of 
bunk space

- Like the bedded pack space, 
this bunk can be configured 
however works best for your 
space - one long bunk, two 
shorter bunks, four short bunks, 
etc. Remember that you can 
count both sides of the bunk if 
cows can access both sides.

• Water space = 1 to 2 linear inches 
per cow x 100 cows = 100 to 200 

linear inches of water
- Like the bunks, you can 
count all sides of the waterer 
if the cows can access all the 
sides. Sometimes multiple wa-
ter locations are preferred to 
prevent a boss cow from mo-
nopolizing the only water ac-
cess.

Match the number of cattle to the 
most limiting factor of the facility

If you already have an area you 
would like to use for cattle, you can 
use the specifications of the facility 
to determine how many comfortable, 
productive cattle the area can support. 
Producers should use the most limited 
resource to determine the appropriate 
cow numbers. 

Example: my facility has the follow-
ing specifications

• An area behind a windbreak where 
I can build a bedded pack that is 
100ftx100ft

• One fenceline bunk providing 150 
linear feet of bunk space

• Two waterers, each with 80 linear 
inches of water space

Each of these specifications, when 
considered alone, could provide for 
the following cow numbers:

• 100ftx100ft =10,000 square feet 
@ 100 square feet per cow = 100 
cows

• 150 linear feet of bunk space @ 2 
linear feet per cow = 75 cows

• Two waterers providing a total of 
160 linear inches @ 1 to 2 linear 
inches per cow = 80 to 160 cows

In this example, my facility’s bed-
ded pack space and water space can 
support 100 cows, but my bunk space 
can only accommodate 75 cows. To 
have comfortable, productive cows in 
this facility, we have to use the most 
limiting factor to determine our cow 
numbers, meaning the ideal number 
of cows for this area is 75 cows. If I 
wanted to have 100 cows in this area, 
I would need to add 50 feet of bunk 
space somehow. 

Ruminate on That - 
Commentary from Dr. Joe Armstrong

Joe Armstrong DVM | Cattle Production Systems | University of Minnesota Extension

Vanderwal. . . continued from page 2
would relate to this pillar along with 
Colorado’s PAUSE Act and on a positive 
note the work on the state and national 
level to increase the awareness and 
utilization of the BQA program. The 
final pillar is economic viability which 
refers to practices, policies, or agency 
programs that support economic 

success without negatively affecting 
the social and environmental pillar. 

Although these pillars are different, 
they intertwine and a balance of all 
three is what ultimately results in a 
sustainable beef system. As we make 
our way through the last half of the 
legislation in Minnesota and continue 

the 117th congressional session, I 
challenge you all to think about our 
association and what policy we need to 
ensure we are supporting legislation, 
projects and systems that will ensure 
we continue working towards a 
sustainable beef food supply system in 
Minnesota. We have to be involved in 

these sustainability discussions and I 
challenge you all to think about your 
own operation and how it fits into 
these pillars and what you need either 
program, education or policy wise to 
increase or balance out your the pillars 
on your operation. 
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NOBLES COUNTY FAIRGROUNDS

WORTHINGTON • MN

FIND US ON FACEBOOK! ROCK NOBLES CATTLEMEN ASSOCIATION
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FREE
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VISIT
8 LOCAL
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TRADE 
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Preparing to transition the farm or 
ranch to the next generation is a com-
plicated process. Considerations for 
keeping the operation viable in the im-
mediate term must be taken into ac-
count along with a look into the future 
as burdensome taxes threaten the farm 
or ranch a family already owns before 
it’s passed on. This is a challenging sce-
nario for cattle producers and NCBA 
is committed to fighting for the needs 
of family-owned businesses across the 
country with lawmakers in Washington, 
D .C . 

Missy Bonds of Bonds Ranch, a com-
mercial cow-calf, stocker and feeder 
cattle operation headquartered in Sagi-
naw, Texas, knows all too well the 
challenges tax laws present to farms 
and ranches. From a young age, Bonds 
knew that she wanted to take over the 
ranch. 

“When I was about eight years old, 
we were all standing in the kitchen and I 
looked at my dad and said, ‘I want to be 
a rancher just like you daddy’,” Bonds 
reflected.  

However, since Missy has taken an 
active role in the business decisions of 
the operation, she has experienced first-
hand the headache that comes with nav-
igating the extensive list of tax issues 
that affect her family’s operation daily. 
One of those tax issues is the Death Tax, 
also referred to as the estate tax .  

The federal estate tax is a tax that ap-
plies to property transferred at death 
when the value of that property exceeds 
the estate tax exemption limits . While 
the estate owner is technically respon-
sible for the tax, their heirs are often the 
ones obligated to make payments when 
taxes are due after the death of a primary 
owner. This tax is a familiar burden for 
farm and ranch families across the U.S. 
when considering generational transfer.  

The situation that Bonds and her fam-
ily are dealing with is a familiar to a 
vast number of farm and ranch families 
around the country. It is very clear that 
the Death Tax creates an uncertain en-
vironment for producers when thinking 
about the future of their operation. This 
tax is one that causes such financial bur-
den that producers have to make tough 
decisions to ensure that the next genera-
tion is set up for success.    

“The Death Tax disproportionately 
harms cattle producers because with few 
options to pay off tax liabilities, many 
farm and ranch families are forced to 
make tough choices at the time of death 
– and in worst case scenarios, must sell 
off land to meet their federal tax bur-
den,” said NCBA President Jerry Bohn.    

In its present form, the estate tax is 
an obstacle to keeping family-owned 
ranches and farms intact and viable 
during generational transfers. Ranch-
ing is a debt intensive business, forcing 
cattle producers to rely on a land-rich, 

cash-poor business model. According 
to the U.S. Department of Agriculture 
(USDA), 91% of farm and ranch assets 
are illiquid. As a result, families are of-
ten forced to sell off land, farm equip-
ment, parts of the operation or the entire 
ranch to pay off tax liabilities at the time 
of death .  

In order to avoid the devastating ex-
perience of selling the family business, 
some families have started planning 
for how they will handle the estate tax 
well before they actually have to pay it. 
This process causes families who are 
already operating on razor thin margins 
to take on a significant financial burden 
as a result of having to pay for the legal 
services to establish insurance policies 
and a business model that will allow the 
next generation to experience a smooth 
farm transfer . 

“If you haven’t done the extensive es-
tate planning, the next generation is go-
ing to risk losing the operation,” Bonds 
said. “You need more than just a will; 
you need a way for the next generation 
to pay for it. With what we have done, 
with the amount of money that we have 
paid to put all of this stuff in place, we 
could have hired two other employees,” 
she continued.  

With more than 40% of farmland ex-
pected to transition in the next two de-
cades, Congress must prioritize policies 
that support land transfers to the next 
generation of farmers and ranchers.  

“As small business owners, envi-
ronmental stewards, and the economic 
backbone of rural communities across 
the country, U.S. cattle producers un-
derstand and appreciate the role of taxes 
in maintaining and improving our na-
tion. However, they also believe that the 
most effective tax code is an equitable 
one,” Bohn said. 

NCBA believes that the estate tax pol-
icy is in direct conflict with the desire to 
preserve and protect our nation’s fami-
ly-owned ranches and farms. While the 
Tax Cuts and Jobs Act of 2017 (TCJA) 
temporarily extended estate tax relief 
by increasing the exemption amount to 
$10 million per individual/$20 million 
per couple - indexed for inflation - and 
maintained a rate of 40%, this increase 
is only effective until Jan. 1, 2026. The 
exemption levels will revert to $5 mil-
lion per individual/$10 million per cou-
ple when the legislation sunsets.  

Absent full, permanent repeal, the es-
tate tax will continue to be a major bur-
den on cattle producers across the U.S. 
NCBA continues to work with mem-
bers of Congress to convey the fact that 
not only does the agriculture industry 
deserve certainty in the tax code, they 
need it to ensure the success of the next 
generation of agriculturists.  

The Death Tax Repeal Act of 2021 
was introduced to the 117th Congress 
by U.S. Senator John Thune of South 

Dakota and U.S. Representatives San-
ford Bishop (D-GA) and Jason Smith 
(R-MO). While NCBA stands behind 
this legislation, full repeal was not able 
to be achieved in tax reform that hap-
pened back in 2017 and there are far 
more barriers to achieving full repeal in 
this political climate.  However, NCBA 
is committed to continue the fight on 
behalf of producers.  

“Cattle producers deserve certainty in 
the tax code. They deserve to be able to 
make plans for the next generation of 
producers. The TCJA sunsets and con-
versations happening currently about 
potential changes in the tax code to 
volatility has a detrimental impact when 
you’re talking about generational trans-
fer,” said Danielle Beck, senior execu-
tive director of government affairs for 
NCBA .  

NCBA is committed to continued 
work across the aisle to ensure that the 
needs of farm and ranch families across 
the country are being understood in 
Washington. 

“We’re going to keep members on 
record as supporting full, permanent re-
peal . This is important in terms of mes-
saging as we look at several potential 
legislative initiatives that may move 
towards reconciliation. The estate tax 
and stepped-up basis cannot become 
revenue raisers. We can’t balance the 
budget on the backs of ranchers,” Beck 

said . 
It is imperative that lawmakers un-

derstand how detrimental tax policy, 
when done wrong, can be for farmers 
and ranchers. It’s even more important 
to convey the point that, for those in the 
agriculture industry, this topic is one 
that hits close to home.  

“I am very fortunate that this is all 
prevention so far. I am very fortunate 
that we haven’t lost either one of my 
parents. This is all stuff that we have in 
place right now just in case something 
does happen, because it’s inevitable. I 
don’t want it to, but I know one day it’s 
going to. When that day comes, I don’t 
want to not only lose my parents, but 
lose my home as well,” Bonds said. 

NCBA stands firm in fighting for 
increased opportunities for producer 
profitability and, with that, opportuni-
ties for the next generation of farmers 
and ranchers to be successful. How-
ever, politics is local, and producer 
engagement is incredibly powerful in 
this discussion.  NCBA is calling on 
producers to join us in advocating to 
your elected officials though our com-
ment campaign. Use this link – https://
p2a.co/7XlGhkV – to send a letter to 
convey, to your elected official, the 
importance of sound tax policy for ru-
ral America. Take the time to tell your 
story, because ultimately the next gen-
eration depends on it .  

A Tax on the Next Generation - 
Why It’s a Problem and The Need to Engage 
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Sign Up a New Member Today - Help MSCA Grow!
Minnesota State Cattlemen’s Association/National Cattlemen’s Beef Association

MSCA/NCBA Partnered Membership Application Form
 Name ______________________________________ Phone ________________________ Email ________________________________

Questions Call:  or email:   

Address  ________________________________________________

City_______________________  State ________  Zip ____________
Type Ops:    Feeder      Cow-Calf        Seedstock       Stocker        Dairy      Associate

Method of Payment:     Check     Credit Card       Invoice Me

                                Credit Card Type:  __ Master Card   __ Visa    __ Discover
Card # _________________________________________________
     Expiration Date _______/________     Signature _____________________________________

Make Checks Payable to:           “MSCA” (No Cash Please)
                 Return Form & Payment To: MSCA Treasurer

Recruited By:   __________________________________________________

 MN State Cattlemen’s Association Dues …..  $50 

 Local Cattleman Association Dues (Optional)
   Local =  _________________________    
 NCBA Membership Dues (Optional)
   (Select the appropriate classification and add to MN State Cattlemen dues) 
 
 
 
 
 
 

                                                    Total Dues Enclosed This Membership   _______

(NCBA Dues )  _______

        (Local Dues )  _______

PO Box 12, Maple Plain, MN 55359

(763) 479-1011 mnsca@mnsca.org

Junior Dues . . . . .  $25

1-100 - $150
101-250 -$300
251-500 - $450
501-750 - $650
751-1000 - $900
1001 -1250 - $1150
1251 – 1500- $1400
1501 – 1750 - $1600
1751 – 2000 - $1900

Stocker/feeder - $150 + $0.38/head

Associate Dues
Individual - $150
Business - $200
Student (24 or younger) - $50

o YES I would like to receive the Policy Pen E-Bulletin

Minnesota Cattlemen 
Webinars

The current pandemic has increased the Minnesota State Cattlemen’s 
number of webinars available for producers and those have been re-
corded for your viewing at a later date! All up coming and past webinars 
hosted by the MSCA can be found on the Minnesota State Cattlemen’s 
website: www.mnsca.org/communications/webinars. If you cannot ac-
cess or find a webinar, please reach out to Allison allison@mnsca.org. 
Watch the Policy Pen, Facebook and our website for future topics.   

CHECK US OUT 
ON THE WEB AT 
www.mnsca.org

UPCOMING EVENTS/IMPORTANT DATES: 
For more details on events listed below, visit www.mnsca.org.

July Quarterly Meeting July 12th, Luverne MN

Political Action Committee Cornhole Tournament July 12th Luverne Minnesota

Rock Nobles Cattlemen 2021 Summer Beef Tour July 13th Nobles County Fairgrounds, Worthington, MN


